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POSITION DESCRIPTION


	Position Title:
	COMMUNICATIONS AND ENGAGEMENT BUSINESS PARTNER
	Version:
	1.0

	Position Reports to:
	CEO

	Program:
	Corporate

	Award:
	Social, Community, Home Care and Disability Services Industry Award 2010 (SCHADS)

	Role Level:
	Management
	Direct Reports: 2
	Classification Level:
	6

	Date reviewed: 09/2026
	Reviewed by: CEO, HR
	Date next review: 09/2029



ORGANISATIONAL ENVIRONMENT

Encircle Community Services Ltd (Encircle) is the preferred Community Services provider in the City of Moreton Bay. We are a community-owned and operated organisation offering a range of support services and activities directly to families and individuals living in Moreton Bay and the greater North Brisbane area. 

Since 1987, we have been committed to developing programs and services that support the wellbeing of community members, to encourage and enable community participation, and respond to identified community issues and needs.

Encircle operates across six sites including Kallangur, Lawnton, Redcliffe, Strathpine, Caboolture and Kedron. We have 80 staff and approximately 85 volunteers. Our programs and activities demonstrate a wide variety of integrated options for the people in our region.

Our Vision: 
The people of Moreton Bay are supported to live with dignity through access to basic human rights including safety, shelter and freedom of choice.

Our Purpose: 
Support and Advocate for the people of the City of Moreton Bay through: Leading, Advocating, Aligning, Seeking, and Learning.


Purpose of Role

The Communications and Engagement Manager provides strategic leadership of Encircle's communications, advocacy, stakeholder engagement and fundraising functions.

The role is responsible for strengthening Encircle's reputation, influence and community leadership position across the Moreton Bay region through effective advocacy, media engagement, government relations, strategic communications and stakeholder engagement.

The position leads the Communications & Marketing Officer and Fundraising & Partnerships Lead and works closely with the CEO and Senior Leadership Team to advance organisational priorities, influence policy discussions, strengthen community awareness and build strategic external relationships.




Key Responsibilities

Community Advocacy and Social Impact Communications

· Establish systems to identify emerging community concerns, service gaps and social trends across Encircle services.
· Work with program managers and frontline teams to gather evidence, insights and lived-experience stories that demonstrate community need.
· Translate community data and service outcomes into compelling narratives that support awareness, advocacy and social change.
· Develop issue-based communication campaigns addressing priority community concerns.
· Support organisational advocacy objectives through strategic communications planning.
· Assist the CEO and Senior Leadership Team to raise awareness of social issues affecting communities across Moreton Bay.

Media Relations and Public Affairs

· Lead Encircle's media engagement strategy.
· Build productive relationships with journalists, editors, media advisers and industry publications.
· Develop and distribute media releases, commentary, feature stories and opinion pieces.
· Act as the primary point of contact for media enquiries.
· Identify opportunities for Encircle representatives to participate in public discussions and media commentary.
· Increase earned media opportunities across local, regional and state media outlets.
· Monitor media coverage and identify emerging opportunities and risks.

Government, Political and Stakeholder Engagement

· Build and maintain strategic relationships with elected representatives, government departments, peak bodies, sector networks, industry associations, community leaders and funding bodies.
· Support the CEO in stakeholder engagement activities and advocacy efforts.
· Develop briefing papers, submissions, discussion papers and stakeholder communications.
· Track policy developments and legislative changes affecting Encircle's stakeholders and service users.
· Represent Encircle at stakeholder forums, consultations and community meetings when required.
· Identify opportunities to influence community planning, policy development and regional priorities.

Organisational Reputation and Sector Leadership

· Position Encircle as a recognised leader within the community services sector.
· Identify opportunities for public speaking, thought leadership and sector representation.
· Strengthen Encircle's profile as a trusted source of expertise on community wellbeing, housing insecurity, domestic and family violence and social inclusion.
· Provide strategic advice regarding reputational issues and stakeholder sensitivities.
· Support crisis and issue management communication where required.

Leadership of Communications, Advocacy and Fundraising Function
· Provide leadership and direction to the Communications & Marketing Officer and Fundraising & Partnerships Lead.
· Develop annual communications, advocacy and stakeholder engagement priorities.
· Oversee alignment of fundraising, communications and advocacy activities with organisational strategy.
· Monitor team performance and achievement of departmental KPIs.
· Foster collaboration between fundraising, communications and service delivery teams.
· Support workforce planning, employee development and succession planning within the function.
· Manage departmental budgets and resource allocation.  


Key Position Outcomes

Strategic Influence
· Increased organisational influence in policy, advocacy and community planning discussions.
· Encircle recognised as a trusted voice on community issues.
· Effective representation at government, sector and community forums.

Team Leadership
· High performing communications and fundraising function.
· Achievement of annual departmental objectives.
· Strong collaboration across service delivery and corporate teams.

Reputation
· Improved media profile and stakeholder awareness.
· Positive organisational reputation maintained and strengthened.



Key Performance Indicators

Advocacy & Stakeholder Influence
· Participate in a minimum of 10 strategic stakeholder forums annually.
· Prepare a minimum of 10 submissions, position papers or advocacy responses annually.

Media & Reputation
· Secure at least 20 positive earned media opportunities annually.
· Increase media engagement year on year.

Leadership
· Achievement of departmental KPIs.
· Annual team development plans completed.


Key Selection Criteria

KSC 1: Strategic Communications and Advocacy

Demonstrated experience developing and implementing strategic communications, advocacy or stakeholder engagement initiatives that have influenced public awareness, stakeholder decision making or community outcomes.

KSC 2: Media and Public Affairs

Demonstrated experience managing media relations, developing media strategies and preparing high level communication materials including media releases, opinion pieces, briefing papers, submissions or executive correspondence.

KSC 3: Stakeholder and Government Relations

Proven ability to build, maintain and influence relationships with government representatives, funding bodies, sector organisations, community leaders and other key stakeholders.

KSC 4: Leadership and Management

Demonstrated experience providing leadership, supervision and professional support to employees and multidisciplinary teams, including the ability to build capability, manage performance and foster collaboration.


KSC 5: Strategic Thinking and Influence

Highly developed analytical, strategic planning and problem solving skills with the ability to provide advice to senior leaders and contribute to organisational strategy and decision making.

KSC 6: Communication Excellence

Exceptional written and verbal communication skills, including the ability to communicate complex issues clearly and persuasively to a range of audiences.

KSC 7: Community Sector Understanding

Demonstrated understanding of community services, social policy, advocacy and the issues impacting vulnerable and diverse communities.

KSC 8: Values Alignment

Demonstrated commitment to social justice, community wellbeing and the values and purpose of Encircle Community Services Ltd.


Qualifications

Essential

· Tertiary qualifications in Communications, Journalism, Public Policy, Public Relations, Social Policy, Political Science or a related discipline.

Desirable
· Postgraduate qualifications in Communications, Public Policy or a related field.


Experience

Essential
· Minimum five to seven years' experience in media relations, public affairs, advocacy, stakeholder engagement, public policy or strategic communications.
· Experience developing and executing media engagement strategies.
· Experience engaging with government representatives and decision-makers.
· Experience preparing media releases, opinion pieces, submissions and executive communications.
· Demonstrated success influencing stakeholder awareness and public understanding.
· Experience supervising staff or leading organisational projects.

Other:
· National Police Check
· Current Driver’s License
· Blue Card


Associated Documents:

· Encircle Policies and Procedures
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