[image: ]
	POSITION DESCRIPTION



	Position Title:
	FUNDRAISING AND PARTNERSHIPS LEAD
	Version:
	1.0

	Position Reports to:
	Communications and Engagement Business Partner

	Program:
	Corporate

	Award:
	[bookmark: Text7]Social, Community, Home Care and Disability Services Industry Award 2010 (SCHADS)

	Role Level:
	Worker
	Direct Reports:
	 No
	Classification Level:
	5

	Date reviewed: 09/2026
	Reviewed by: CEO, HR
	Date next review: 09/2028



ORGANISATIONAL ENVIRONMENT
[bookmark: _Hlk196396322]Encircle Community Services Ltd (Encircle) is the preferred Community Services provider in the City of Moreton Bay. We are a community-owned and operated organisation offering a range of support services and activities directly to families and individuals living in Moreton Bay and the greater North Brisbane area. 
Since 1987, we have been committed to developing programs and services that support the wellbeing of community members, to encourage and enable community participation, and respond to identified community issues and needs.
Encircle operates across six sites including Kallangur, Lawnton, Redcliffe, Strathpine, Caboolture and Kedron. We have 80 staff and approximately 85 volunteers. Our programs and activities demonstrate a wide variety of integrated options for the people in our region.

Our Vision:
Our communities will thrive and be resilient by being engaged, connected, and supported.

Our Purpose:
To be a responsive, adaptive, and sustainable organisation to meet the changing needs of our communities.


PURPOSE OF ROLE:

The Fundraising & Partnerships Lead is responsible for developing, implementing and leading the organisation's fundraising, philanthropy, partnerships and events strategy to ensure the long-term sustainability and growth of the organisation.
The role will identify, develop and secure diverse income streams through individual giving, grants, trusts and foundations, corporate partnerships, philanthropic investment and community fundraising initiatives.
The position will provide specialist expertise and strategic advice to the Executive Team regarding fundraising opportunities, donor engagement and partnership development while leading the delivery of fundraising campaigns and signature events that strengthen community support and financial sustainability.
The role will establish the foundations for major donor programs, Private Ancillary Fund relationships, family office engagement, bequest programs and strategic philanthropic partnerships over the next three to five years.  The person will also provide project leadership and coordination to internal employees, volunteers, students, committees, consultants and contractors participating in fundraising campaigns, events and partnership activities.
Responsibilities

1. Fundraising Strategy and Revenue Growth

Lead the development and implementation of the organisation's fundraising strategy.

· Develop and implement an annual fundraising and partnership strategy.
· Identify opportunities to diversify revenue streams.
· Develop sustainable fundraising programs that support organisational growth.
· Monitor fundraising performance and recommend improvements.
· Establish annual fundraising targets and activity plans.
· Provide strategic advice to the Executive Team regarding fundraising opportunities.
· Analyse fundraising trends and market opportunities.
· Present fundraising outcomes and recommendations to leadership and Board as required.
· Develop a three to five-year fundraising growth plan.


2. Philanthropy and Major Giving

Develop and manage a growing philanthropic funding portfolio.

· Research, cultivate and steward philanthropic prospects.
· Develop relationships with trusts, foundations and philanthropic organisations.
· Identify and pursue Private Ancillary Fund opportunities.
· Establish relationships with family offices and major donors.
· Develop donor stewardship and recognition frameworks.
· Coordinate major donor cultivation activities.
· Support the development of bequest and planned giving programs.
· Develop investment and partnership proposals.
· Manage ongoing relationships with philanthropic stakeholders.


3. Grants and Funding Development

Lead organisational grant funding activities.

· Develop and maintain a strategic grants pipeline.
· Identify local, state and national funding opportunities.
· Coordinate and prepare high-quality grant submissions.
· Manage grant reporting and compliance obligations.
· Develop relationships with funding bodies.
· Work collaboratively with program managers to identify funding priorities.
· Monitor funding trends and advise the Executive Team regarding new opportunities.


4. Corporate Partnerships and Sponsorship

Lead the development of corporate engagement activities.

· Design and implement a corporate partnerships strategy.
· Develop sponsorship and partnership packages.
· Identify prospective corporate supporters.
· Negotiate partnership agreements.
· Develop employee giving and workplace fundraising opportunities.
· Secure financial and in-kind support.
· Maintain and strengthen existing corporate relationships.
· Develop long-term strategic partnerships aligned to organisational priorities.

5. Signature Event Management

Lead the planning, fundraising outcomes and strategic delivery of Encircle's annual events program.
· Event fundraising strategy.
· Sponsorship development.
· Revenue target achievement.
· Event budgeting.
· Supplier management.
· Stakeholder engagement.
· Coordination of project teams.
· Event evaluation and continuous improvement.

Marketing and promotional activities associated with events are delivered by the Communications & Marketing Officer.


6. Stakeholder Engagement and Relationship Management

Develop strong relationships across the community and funding sectors.

· Represent the organisation at events and networking opportunities.
· Build relationships with Individual donors. Major donors, Trusts and Foundations. Private Ancillary Funds, Family Offices, Corporate partners, Corporate sponsors, Workplace giving partners and Philanthropic organisations
· Develop supporter engagement initiatives.
· Increase community awareness of the organisation's mission and impact.
· Act as a key external contact for fundraising and partnership matters.


7. Leadership and Organisational Contribution

Provide specialist leadership and expertise across the organisation.

· Provide professional advice regarding fundraising and philanthropy.
· Contribute to organisational strategic planning processes.
· Develop fundraising policies and procedures.
· Build fundraising capability across the organisation.
· Prepare reports for Executive and Board stakeholders.
· Contribute to organisational risk management processes.
· Champion a culture of philanthropy and community engagement.



KEY POSITION OUTCOMES

1. Sustainable Revenue Growth 

Develop and diversify sustainable revenue streams that support the organisation's strategic objectives and long-term financial sustainability through philanthropy, grants, corporate partnerships, community fundraising and donor engagement.

Success Indicators:
· Annual fundraising targets achieved or exceeded.
· Growth in non-government revenue year on year.
· Diversified fundraising portfolio established.
· Reduced reliance on a single funding source.

2. Strategic Fundraising and Philanthropy Function
Establish and lead a contemporary fundraising and philanthropy function that supports organisational growth and future investment opportunities.
Success Indicators:
· Fundraising strategy and annual operational plans developed and implemented.
· Three to five-year fundraising roadmap established.
· Strong pipeline of philanthropic, corporate and grant opportunities maintained.
· Fundraising systems and processes embedded across the organisation.

3. Growth in Philanthropic Investment
Develop meaningful relationships with donors, trusts, foundations, family offices and philanthropic organisations to increase investment in the organisation's mission.
Success Indicators:
· New philanthropic funding secured.
· Prospect pipeline established and actively managed.
· Donor stewardship framework implemented.
· Increased donor retention and repeat giving.

4. Successful Grants and Funding Program
Build and maintain a high-performing grants program that identifies, secures and manages funding opportunities aligned with organisational priorities.
Success Indicators:
· Annual grants calendar maintained.
· Funding submissions delivered to a high standard.
· Grant success rates meet organisational expectations.
· Compliance and acquittal requirements consistently met.

5. Strong Corporate and Community Partnerships
Develop and maintain mutually beneficial corporate and community partnerships that increase financial support, visibility and community engagement.
Success Indicators:
· Growth in sponsorship and partnership revenue.
· Long-term partnership agreements established.
· Increased community awareness and support.
· Expansion of corporate supporter network.

6. High-Performing Fundraising and Engagement Events
Deliver high-quality fundraising and stakeholder events that generate revenue, strengthen relationships and enhance organisational reputation.
Success Indicators:
· Four signature events successfully delivered annually.
· Financial and attendance targets achieved.
· Positive stakeholder feedback.
· Opportunities for donor cultivation and sponsorship maximised.

7. Stakeholder Engagement and Organisational Reputation
Enhance the organisation's profile and reputation through strategic engagement with donors, funders, partners and the broader community.
Success Indicators:
· Positive and productive stakeholder relationships maintained.
· Increased awareness of organisational impact.
· Positive representation of the organisation at external events and forums.
· Strengthened community support and advocacy.


8. Leadership, Governance and Continuous Improvement
Provide specialist fundraising expertise and contribute to organisational planning, governance and decision-making.
Success Indicators:
· Regular reporting provided to Executive and Board.
· Fundraising risks identified and mitigated.
· Compliance with fundraising legislation and organisational policies.
· Continuous improvement initiatives implemented.
· Fundraising capability strengthened across the organisation.

POSITION Requirements

Qualifications: 
Relevant tertiary qualification in fundraising, business, marketing, communications, public relations, management or a related discipline; or equivalent demonstrated experience.

EXPERIENCE

Essential
· Fundraising, philanthropy, business development or partnership management. 
· Developing and implementing fundraising strategies. 
· Securing grants, sponsorships and philanthropic funding. 
· Managing stakeholder relationships at a senior level. 
· Preparing funding submissions and proposals. 
· Managing events or fundraising campaigns. 
· Working autonomously and exercising professional judgement.


Essential Skills
· Highly developed relationship management skills.
· Strong business development and negotiation skills.
· Advanced written communication skills.
· Strategic planning and analytical skills.
· Strong project management capabilities.
· Financial and budget management skills.
· Ability to influence and engage senior stakeholders.

Other: 
· Police Check
· Driver Licence
· Blue Card




Key Selection Criteria

KSC 1: Fundraising and Revenue Development
· Demonstrated experience developing and implementing fundraising initiatives, business development strategies or revenue-generating activities that have achieved measurable financial outcomes. 

KSC 2: Grants and Philanthropy
· Demonstrated success identifying, preparing and securing funding through grants, trusts and foundations, philanthropic sources or corporate sponsorships. 

KSC 3: Relationship and Partnership Management
· Proven ability to establish and maintain productive relationships with donors, funders, sponsors, corporate partners and community stakeholders. 

KSC 4: Strategic Planning and Initiative
· Demonstrated ability to identify opportunities, develop strategies and work autonomously to achieve organisational fundraising and partnership objectives. 

KSC 5: Major Giving and Philanthropic Engagement
· Demonstrated understanding of philanthropy, donor stewardship, sponsorship, major gifts and contemporary fundraising practices within the not-for-profit sector. 

KSC 6: Project and Event Management
· Demonstrated experience managing complex projects, campaigns or events, including budget management, stakeholder engagement and achievement of agreed outcomes. 

KSC 7: Business Development and Negotiation
· Well-developed negotiation, influencing and presentation skills with the ability to secure and maintain mutually beneficial funding and partnership opportunities. 

KSC 8: Communication and Proposal Writing
· Highly developed written communication skills, including experience preparing funding applications, business cases, sponsorship proposals, reports and presentations. 

KSC 9: Values Alignment
· Commitment to community impact, social responsibility and the mission and values of Encircle Community Services Ltd. 


Key Documents:
· [bookmark: _Hlk87796440]Encircle Policies and Procedures
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