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Communications & Digital Director
Location: Flexible, Australia (regular travel required)
Reports to: Chief Executive Officer
Employment Type: Full-time (0.8 FTE considered)
Salary: $125,000-$135,000 plus superannuation

About Farmers for Climate Action
Farmers for Climate Action is Australia's leading farmer-led organisation driving practical climate, nature and energy solutions for Australian agriculture. As we enter the next phase of our strategy, we are investing in one of Australia's most ambitious farmer-led communications efforts—building a trusted national voice that positions farmers at the centre of Australia's climate, nature and energy future.
Position Purpose
Leaders on Australian farms demonstrate every day that climate action, nature restoration and the energy shift are good for rural Australia. Yet these stories are still too often overshadowed by misinformation, polarisation and well-resourced counter-narratives.
The Communications & Digital Director is a new executive leadership role responsible for strengthening and leveraging our platforms to influence the public debate on climate, nature and the energy shift in regional Australia. Leading FCA's communications, media and digital strategy, the role will grow the visibility of farmer leadership, strengthen FCA's public profile and help reshape the national conversation. 
Working closely with the CEO and Executive Team, the Director will build sustained narrative power—transforming thousands of farmer stories into a consistent public voice that shapes debate, influences decision-makers and accelerates support for practical climate, nature and energy solutions across Australian agriculture.
Recruitment Advertisement
Communications & Digital Director - Change the conversation about Australian agriculture.
Climate change, nature restoration and the energy shift are among the defining issues facing Australian agriculture.
The challenge isn't simply producing better communications. It's building a trusted rural narrative that cuts through misinformation, amplifies farmer voices and helps to position practical climate, nature and energy solutions in the mainstream conversation.
That's where you come in.
Farmers for Climate Action is seeking an exceptional Communications & Digital Director to lead our national communications strategy. You'll lead FCA's communications, media and digital strategy—growing our visibility, strengthening trusted farmer voices, expanding our digital reach and ensuring climate, nature and energy solutions remain part of the national conversation.
You'll transform communications into influence by building a visible, trusted and respected public voice that decision-makers cannot ignore.
In this role you'll:
· Lead FCA's national communications, media and digital strategy.
· Grow FCA's profile across regional, agricultural and national media.
· Influence Federal, State, and industry policy outcomes through compelling media interventions
· Lead digital communications, storytelling and audience growth.
· Develop rapid-response communications that shape public debate.
· Support farmers to become confident and influential media voices.
· Strengthen FCA's brand, reputation and public influence.
· Lead and develop a high-performing communications team and external creative partners.
We're looking for someone who has:
· Experience leading communications, media or public affairs strategy.
· A track record of growing organisational profile and public influence.
· Exceptional media and strategic communications capability.
· Strong leadership and people management skills.
· Experience leading digital communications and audience growth.
· Outstanding writing, messaging and storytelling ability.
· A passion for rural Australia and farmer-led change.
Agricultural and rural experience is welcomed and highly regarded, but not essential. We're interested in exceptional communicators who know how to shape public conversations, build trust and amplify authentic voices.
Selection Criteria
Essential
· Demonstrated experience leading communications, media, digital or public affairs functions.
· Proven ability to develop and execute strategic communications campaigns.
· Strong understanding of media relations, reputation management and digital communications.
· Strong existing relationships across the media landscape
· Experience leading and developing high-performing teams.
· Outstanding written and verbal communication skills.
· Experience managing external agencies, consultants and creative suppliers.
· Strong strategic planning and project management capability.
· Commitment to FCA's mission and values.
Desirable
· Experience in agriculture, advocacy, journalism or member-based organisations.
· Understanding of Australian agriculture, regional communities or the clean energy transition.
· Political communications or campaign experience.
· Crisis communications experience.
· Video, podcast or multimedia storytelling experience.
Why FCA?
This is a rare opportunity to shape one of Australia's most influential farmer-led organisations at a pivotal moment for agriculture. You'll help ensure practical climate, nature and energy solutions become part of the mainstream conversation by amplifying trusted farmer voices across Australia.
Please provide: 
To apply, via Ethical Jobs with your CV, cover letter addressing core criteria and a short (1.5 pages total) response to the following three questions. We are interested in your strategic thinking, leadership approach and ability to translate ideas into action. There are no "right" answers, instead we're looking for evidence of how you approach complex challenges. 
If you have any questions, please email info@farmersforclimateaction.org.au


Question 1 – CEO Brief: Building FCA's Public Influence
Scenario
You have just commenced as FCA's Communications & Digital Director. The CEO has asked you to prepare a one-page briefing outlining your proposed communications strategy for your first 12 months.
Your briefing should address:
· Your three highest strategic priorities.
· How you would strengthen FCA's profile across regional, agricultural and national audiences.
· How you would amplify trusted farmer voices to shape public debate on climate, nature and energy.
· The biggest risks or challenges you anticipate and how you would manage them.
· The measures you would use to determine whether the strategy is succeeding after 12 months.
Question 2 – Shaping the National Conversation
FCA's influence depends on more than media coverage—it depends on changing how Australians think and talk about climate, nature and energy in agriculture. Describe a communications challenge (real or hypothetical) where you would seek to shift public opinion or influence policy outcomes through targeted media and communications.
In your response, explain:
· the strategic objective
· the audience(s) you would prioritise
· your proposed framing
· the mix of media, digital and storytelling approaches you would use
· how you would integrate communications with policy, campaigns and community organising
· how you would measure success beyond media reach or social media engagement.
Question 3 – Leading Through Complexity
This role will be required to make decisions in fast-moving and high-pressure environments while balancing organisational priorities, reputation and stakeholder expectations. Tell us about a time you led a complex communications challenge that required sound judgement, collaboration and leadership.
Please describe:
· the situation
· your role
· how you balanced competing priorities or managed differing perspectives
· the outcome
· what you learned and how it has influenced your leadership.
(Your example may relate to media, reputation management, digital communications, campaigns or another relevant leadership experience.)

Application close 5pm AEST, Friday 21 August 
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