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Position Description
Paid Media Manager
Vision Australia, supporting people who are blind or have low vision to live the life they choose.
Purpose of Position
The Paid Media Manager plays a critical role in planning, coordinating, and optimising paid media activity across Vision Australia and Seeing Eye Dogs. As the organisation’s paid media subject matter expert, the role provides specialist advice and recommendations to support campaign performance, audience growth, and organisational objectives across fundraising, retail, client services, volunteer recruitment, and brand activity. 

Working across multiple business units and agency partners, the role is responsible for translating organisational and campaign objectives into effective paid media plans, audience approaches, media investment recommendations, testing opportunities, and ensures campaigns are delivered effectively to achieve agreed outcomes.

Reporting to the Digital Marketing Manager, the role collaborates with stakeholders across Fundraising, Retail, Client Services, Brand and Digital to coordinate activity, manage competing priorities, and support a consistent and effective approach to paid media investment. 

This is an individual contributor role with no direct reports, focused on paid media expertise, campaign planning, performance optimisation, agency management and stakeholder coordination rather than day-to-day campaign execution.

Context
Vision Australia operates a complex, multi-channel marketing environment across both Vision Australia and Seeing Eye Dogs brands. Paid media plays a key role in driving:
· Donor acquisition and retention 
· Retail revenue through the Vision Store 
· Client services awareness and engagement 
· Volunteer recruitment (including Seeing Eye Dogs Puppy Caring) 

Currently, paid media activity is delivered through a combination of internal stakeholders and agency partners. 

This role has been established to provide specialist paid media expertise, improve campaign performance, support effective agency management and improve overall return on media investment. It will also ensure full-funnel integration across all campaigns, enabling more consistent and effective use of paid media as a strategic growth and engagement channel.



Principal Responsibilities
Strategy & Planning
· Develop paid media recommendations, channel plans and campaign approaches aligned with organisational and campaign objectives. 
· Translate business objectives and campaign requirements into paid media recommendations and execution plans.
· Ensure paid media investment is optimised across the portfolio to maximise overall organisational outcomes rather than individual campaign performance in isolation.
· Provide recommendations on channel selection, audience segmentation, budget allocation and testing opportunities based on campaign objectives and performance insights. 
· Support annual and campaign-level paid media planning through forecasting, media recommendations and performance insights. 
· Develop and maintain a paid media testing and optimisation roadmap

Performance & Optimisation
· Manage paid media performance across all channels, working with agency partners and stakeholders to achieve agreed KPIs and business objectives.
· Establish and maintain testing frameworks (creative, audience, bidding, landing pages). 
· Identify and drive optimisation opportunities to improve efficiency and effectiveness of campaigns. 
· Work closely with analytics and insights teams to translate data into actionable recommendations. 

Agency Management
· Manage day-to-day agency relationships, ensuring clear scope, accountability, and performance expectations. 
· Monitor agency performance against agreed objectives and escalate issues or opportunities as required.
· Manage agency retainers, scopes of work, and fee-to-media ratios to ensure cost efficiency.
· Review and provide recommendations on agency media plans, optimisation approaches, and performance recommendations.
· Support agency procurement processes and contribute to ongoing agency performance evaluations. 

Governance & Collaboration
· Act as the organisation’s paid media subject matter expert, providing guidance and coordination to support alignment and consistency across all paid media activity.
· Coordinate multiple concurrent campaigns, agency workstreams, and stakeholder priorities across business units to ensure effective planning and delivery. 
· Collaborate with internal stakeholders to align campaign objectives and execution. 
· Ensure consistency in creative messaging, audience strategy, and channel approach. 
· Maintain a centralised paid media campaign calendar. 
· Support the continuous improvement of briefing, planning, approval, and campaign management processes.

Reporting & Insights
· Develop and maintain paid media reporting dashboards and performance measurement approaches. 
· Provide regular performance updates, insights, and recommendations to stakeholders and Marketing leadership. 
· Ensure transparency in media spend, performance, and optimisation activities. 
· Translate campaign performance and media insights into recommendations that support stakeholder decision-making and future planning.

Key Relationships 
Internal: 
· Digital Marketing Manager  
· Head of Individual Giving  
· Community Fundraising Officers  
· Donor Acquisition Officer  
· Digital Analytics and Insights Specialist  
· Retail Marketing Team  
· Client Services stakeholders  
· Communications teams  
External: 
· Paid media agencies  
· Media platforms (Google, Meta, Microsoft, etc.)  
 
Key Performance Indicators 
· Return on Ad Spend (ROAS)  
· Cost per Acquisition (CPA)  
· Conversion rates across key campaigns  
· Fee-to-media ratio optimisation  
· Campaign performance against targets  
· Delivery of campaign planning, governance, and optimisation processes 
· Agency performance and accountability against agreed objectives and service levels 
· Delivery of testing and optimisation roadmap  
· Stakeholder satisfaction and collaboration effectiveness  
 
Essential Job Competencies 
Qualifications 
· Relevant tertiary qualifications in Marketing, Business, or a related field  
Experience 
· 5+ years’ experience in paid media or performance marketing roles  
· Multi-channel paid media campaign experience (Search, Social, Display, Shopping)  
· Experience managing agencies and external suppliers  
· Experience developing full-funnel marketing strategies  
· Experience leading paid media planning and performance discussions with agency partners. 
· Experience in budget management and performance optimisation 
· Experience managing complex stakeholder environments and balancing competing priorities across multiple teams or business units. 
· Experience influencing stakeholders without direct authority  
· Not-for-profit, fundraising, or eCommerce experience (desirable)  
Skills 
· Strong project management and organisational skills, with the ability to coordinate competing priorities and deliver outcomes through others. 
· Ability to communicate paid media performance and technical concepts in a clear and actionable way to non-technical stakeholders. 
· Strong analytical and data interpretation skills  
· Ability to translate data into actionable insights and strategy  
· Strong stakeholder management and influencing skills  
· Demonstrated ability to manage multiple concurrent campaigns, stakeholders, budgets, and timelines.Strong communication and presentation skills  
· Commercial acumen and ROI focus 
Attributes 
· Strategic thinker with a hands-on approach  
· Proactive and solutions-focused  
· Highly organised with strong attention to detail  
· Collaborative across teams and functions  
· Comfortable working in a changing environment  
 
Organisational Values 
Person-Centred – We measure our success in terms of outcomes for our clients  
· Accountable – We hold ourselves responsible for what we do and don’t do  
· Collaborative – We work well together and with others to deliver the best possible outcomes  
· Commercially Focused – We work efficiently and responsibly to sustain and grow our services and influence  
· Agile – We adapt, learn and innovate to have a positive impact in a changing environment  
 
Vision Australia Environment 
Many Vision Australia employees work with Seeing Eye Dogs and all employees are likely to have contact with working dogs. 
Employment is subject to the Organisation receiving a National Police Record Check and, where relevant, a Working with Children Check or equivalent. 
 
Role Scope 
Reports to: Digital Marketing Manager 
Direct Reports: Nil 
In-Direct Reports: Nil 
Operational Budget: Paid media budget (multi-channel) 
Capital Budget: N/A 
 
Review of Job Description
This job description will be reviewed in line with the performance planning and appraisal process.
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