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Position Description
Role: Senior Manager, Communications and Government Relations
Reporting to: Chief Executive Officer
Direct reports: Communications Officer
Employment Status: Full-time, Permanent
Location: Remote, working from home-based office. In-person attendance at events and meetings is required periodically
Classification: SCHADS Award Level 8

About DANA
Disability Advocacy Network Australia (DANA) is the national representative body for a network of advocacy organisations throughout Australia. Our vision is of a nation that includes and values people with disability and respects human rights for all. 
DANA is a membership organisation, its members being independent advocacy organisations who have objectives, purposes, and a mission consistent with DANA. Our purpose is to strengthen, support and provide a collective voice for independent disability advocacy organisations across Australia, advocating for and with people with disability. 

We achieve this by:

· promoting the role and value of independent disability advocacy 
· providing a collective voice for our members 
· providing communication and information sharing between disability advocacy organisations 
· providing support and development for members, staff and volunteers of disability advocacy organisations 
· building the evidence base to demonstrate the value of disability advocacy 
· promoting the human rights, needs, value and diversity of people with disability.

DANA is a proudly disability‑led organisation. Members of our Board have lived experience of disability, as do our CEO and executive leadership team. A significant majority of DANA staff identify as people with disability. This lived experience leadership model informs every aspect of our work and strengthens the authenticity and authority of our policy and advocacy. 
DANA recognises the rich diversity of people across Australia and is committed to ensuring its team reflects this. We value a culture of equity, inclusion and diversity in the workplace, which is supported through our rights-informed policies, systems and governance. Our people are hard-working and passionate about disability reform, come from a range of lived experiences and are dedicated to advocating for and with people with disability. Our team members are based remotely throughout Australia and work closely with members, disability representative organisations and government leaders. 
Our organisation is undergoing an expansion of programs and initiatives to support and strengthen the disability advocacy sector. 


About the Role
Role Purpose
The Senior Manager, Communications and Government Relations is a pivotal senior leadership role responsible for shaping how Australia understands disability advocacy, systemic reform and the priorities of people with disability.
Reporting directly to the CEO, and working with and as a member of the senior leadership team, this role will lead the development and delivery of DANA’s communications and government relations strategy, positioning DANA as a trusted, authoritative and influential national voice with government, media, decision-makers, the disability sector and the broader community.
This is an opportunity to use communications as a powerful tool for advocacy and social change. You will shape public conversations, amplify the knowledge, expertise and lived experience of people with disability, and ensure DANA’s insights and policy priorities are heard by the people and institutions with the power to create change.
You will craft compelling stories from complex policy and advocacy issues, translating evidence, expertise and experiences into clear narratives that inform, influence and inspire action. You will help elevate the voices of independent disability advocacy organisations, strengthen DANA’s reputation as a leading source of expert commentary, and support advocacy that drives meaningful systemic reform.
This is not a traditional communications production role. For a national peak body, communications is advocacy - every public statement, media opportunity, campaign and engagement activity is an opportunity to advance DANA’s purpose, influence public understanding and shape policy outcomes.
The successful candidate will lead proactive and reactive communications, oversee media engagement, and provide trusted strategic communications and government relations advice to the CEO and senior leaders, supporting them to effectively influence key stakeholders and advance organisational objectives. You will prepare and support DANA’s spokespeople, build and nurture influential media relationships, identify opportunities to elevate DANA’s voice, and ensure a consistent and compelling narrative across all channels.
This is a high-profile, high-impact role requiring exceptional judgement, political and organisational acuity, strategic thinking and the ability to operate with a high degree of autonomy and trust in a complex and fast-moving advocacy environment.
You will balance strategic leadership with direct involvement in high-value communications activities, working across DANA’s teams to embed communications capability wherever advocacy impact occurs. Through your leadership, expertise and relationships, you will help ensure that the experiences and priorities of people with disability are not only heard, but influence the decisions that shape their lives.

Key Relationships
Internal
· Chief Executive Officer
· Leadership teams
· Policy, Advocacy and Programs teams
· Operations and corporate services teams
· Communications Officer
· Member Engagement Officer
· DANA Board
External
· Journalists, editors, producers and media organisations
· Australian Government ministers, parliamentarians and government departments
· DANA member organisations
· Disability advocacy organisations and sector stakeholders
· People with disability and representative organisations
· Community, research and policy stakeholders
· Communications and advocacy partners

Key Responsibilities & Main Activities 
Strategic communications and organisational influence
· Develop, lead and evaluate DANA’s overarching communications and government relations strategy, ensuring alignment with organisational strategy, policy and advocacy priorities, reform agendas and stakeholder needs.
· Provide expert strategic communications and government relations advice to the CEO, Board, executive leadership team and teams across DANA, including advice on positioning, messaging, opportunities, risks, emerging issues and external influence.
· Shape and strengthen DANA’s public profile and influence by identifying opportunities to elevate the organisation’s expertise, policy and advocacy priorities and the experiences of people with disability across government, media, the disability sector and the broader community.
· Provide strategic direction and quality oversight across all organisational communications, including media, digital communications, publications, campaigns, events and stakeholder engagement activities.
· Monitor the external environment, including political developments, policy discussions, media narratives and emerging issues, providing timely intelligence and advice to inform proactive positioning and advocacy opportunities.
Narrative leadership and thought leadership
· Lead the development of compelling narratives that communicate DANA’s purpose, expertise and policy priorities, translating complex disability advocacy issues into clear, accessible and influential communications.
· Craft and oversee high-quality thought leadership content, opinion pieces, features, briefings and public commentary that position DANA as a trusted national authority on disability advocacy and systemic reform.
· Ensure DANA’s communications authentically amplify the knowledge, expertise and experiences of member organisations and people with disability.
· Establish and maintain strong message discipline across all external communications, ensuring consistency, accuracy, accessibility and alignment with DANA’s values and advocacy positions.
· Identify and develop compelling stories, media angles and opportunities that showcase the impact and value of independent disability advocacy and support public understanding of issues affecting people with disability.
Media strategy, engagement, and reputation management
· Lead DANA’s national media strategy, including proactive media engagement, reactive responses, media opportunities, reputation management and consistent messaging across all external communications.
· Build and maintain strong relationships with journalists, editors, producers and media stakeholders across national, metropolitan, regional and specialist media outlets.
· Position DANA as a leading and trusted source of expert commentary on disability, systemic and independent advocacy, human rights and social policy issues.
· Develop and maintain a proactive pipeline of media stories, narratives and opportunities, while identifying opportunities for timely reactive commentary and engagement.
· Lead the preparation of media releases, public statements, opinion pieces and reactive media responses in consultation with the CEO and relevant teams.
· Lead issues management and high-stakes reputational responses, providing calm, strategic advice and coordinating effective responses.
· Monitor media coverage relevant to DANA’s mandate and provide regular media intelligence, analysis and reporting to inform organisational decision-making.
Executive communications and spokesperson support
· Provide strategic communications support and advice to the CEO, leaders, Board members and organisational spokespeople.
· Prepare and support spokespeople for media interviews, public appearances and stakeholder engagements, including briefing notes, key messages, talking points and interview preparation.
· Coordinate communications support for major forums, events and external engagements, including executive briefings, speaking notes and follow-up strategies.
· Advise senior leaders on communications opportunities, risks and approaches to strengthen DANA’s influence and reputation.
Government relations, stakeholder engagement and influence
· Support DANA’s government relations and external engagement activities by developing communications approaches that strengthen influence with government, parliamentarians, decision-makers and key stakeholders.
· Provide advice on stakeholder mapping, engagement strategies and opportunities to build DANA’s profile and influence across priority audiences.
· Understand political cycles, government priorities and public policy environments to identify opportunities for strategic engagement and advocacy impact.
· Work collaboratively with DANA teams to ensure policy positions, stakeholder engagement and communications activity are aligned and mutually reinforcing.
Communications leadership and team development
· Lead the communications and engagement function, including managing, mentoring and developing staff, establishing priorities, allocating resources and ensuring the function delivers strategic value across DANA.
· Provide clear strategic direction, prioritisation, feedback and quality oversight to ensure communications activities are impactful, accessible and aligned with organisational objectives.
· Lead the development and implementation of DANA’s communications frameworks, standards and guidance, ensuring consistent messaging, brand integrity, accessibility and alignment with organisational values and advocacy priorities across all communications.
· Build organisational communications capability across DANA by providing advice, guidance and support to teams working on advocacy, engagement and external communications
Digital communications, content and brand stewardship
· Provide strategic direction and oversight for DANA’s digital communications, including website, social media, eNewsletters, publications and digital campaigns.
· Ensure all communications content is accessible, culturally safe, inclusive and consistent with DANA’s values, identity and advocacy approach.
· Oversee the development and delivery of the communications calendar, ensuring effective planning, prioritisation and coordination of communications activity.
· Oversee the production of key organisational publications, including the annual report, ensuring high-quality, accessible and consistent outputs
Communications evaluation and continuous improvement
· Monitor, analyse and report on communications performance, including media coverage, audience engagement, campaign outcomes and insights to support continuous improvement.
· Use data, audience insights and stakeholder feedback to strengthen communications approaches and maximise advocacy impact.
· Ensure communications activities are evaluated against strategic objectives and contribute to measurable organisational outcomes.
Organisational Contribution
· Contribute as a member of DANA's senior leadership team through organisational planning, strategic decision-making and cross-organisational collaboration.
· Contribute to DANA's strategic objectives through collaboration across the organisation and the delivery of high-quality outcomes. 
· Collaborate across DANA teams to align activities, share knowledge and support integrated ways of working. 
· Participate actively in organisational meetings, planning activities, evaluation processes and professional development opportunities. 
· Model DANA's values by working collaboratively, treating others with respect and contributing to an inclusive, supportive and high-performing team culture. 
· Represent DANA professionally in all interactions and comply with organisational policies, procedures and work health and safety requirements.


Selection Criteria
This is a senior appointment requiring strategic judgement, political awareness, strong relationships and the ability to operate with a high degree of autonomy and trust.

You will bring substantial experience in strategic communications, media, public affairs, advocacy or related fields, with a demonstrated ability to use communications to influence public conversations, strengthen organisational reputation and support meaningful policy and social change.

You will be a skilled communicator, trusted adviser and strategic thinker who understands that, for a national peak body, communications is advocacy.

Specifically, you will have: 
Essential
Strategic communications and advocacy experience
· Demonstrated senior-level experience developing and delivering integrated communications strategies that support organisational priorities, advocacy objectives and public influence.
· Extensive experience providing strategic communications advice on complex policy, social justice, public affairs or advocacy issues in a high-profile, values-driven environment.
· Demonstrated ability to translate complex policy, research and advocacy content into clear, compelling and accessible communications for diverse audiences.
· Strong understanding of the role communications plays in advocacy, public policy influence and systemic reform.
· Demonstrated experience working within disability, human rights, social justice, community, not-for-profit, peak body, representative or purpose-driven organisations.
Media, storytelling and public profile
· Established and trusted relationships with journalists, editors, producers and media stakeholders, with experience securing meaningful media opportunities across relevant outlets.
· Demonstrated experience developing and delivering proactive media strategies, managing reactive media engagement and supporting organisations through sensitive or high-profile issues.
· Exceptional storytelling, writing and editing skills, with experience producing high-quality media content, opinion pieces, executive briefings, speeches, publications and digital communications.
· Demonstrated ability to identify compelling stories and narratives that connect organisational expertise, lived experience and community priorities with broader public conversations.
· Experience positioning an organisation or spokesperson as a trusted source of expert commentary and insight.
Government relations, stakeholder engagement, and influence
· Strong understanding of Australian political and parliamentary processes, government decision-making and policy environments.
· Demonstrated experience supporting advocacy, public affairs or stakeholder engagement strategies that influence decision-makers and strengthen organisational impact.
· Ability to build trusted relationships and communicate effectively with a diverse range of stakeholders, including senior government representatives, parliamentarians, bureaucrats, sector leaders, media, members, people with disability and community stakeholders.
· Demonstrated ability to provide trusted advice to senior leaders and support effective representation in complex external environments.
Leadership, judgement and organisational capability
· Demonstrated experience operating at a senior level with significant autonomy, including exercising sound judgement, managing competing priorities and making decisions in complex and fast-moving environments.
· Proven ability to anticipate and manage communications risks, reputational issues and sensitive matters with discretion and strategic judgement.
· Demonstrated experience leading, mentoring or developing communications staff, providing clear direction, quality oversight and constructive feedback.
· Ability to work collaboratively across teams and departments, building strong relationships and embedding communications capability throughout an organisation.
· Highly organised, adaptable and able to manage multiple priorities, deadlines and stakeholder expectations.
Disability rights and inclusion
· Deep understanding of and commitment to the rights, interests and leadership of people with disability.
· Demonstrated ability to work respectfully and effectively within a disability-led organisation.
· Commitment to accessible, inclusive and culturally safe communications practices.
· Understanding of the importance of authentically incorporating the voices, knowledge and experiences of people with disability into public communications.
Qualifications and experience
· Relevant tertiary qualifications in communications, journalism, public relations, media, public affairs, politics or a related discipline, or equivalent demonstrated experience.
· Significant senior experience in strategic communications, media, public affairs, government relations, advocacy or a related field.
· Journalism experience, political communications experience or experience working in government, ministerial offices, a peak body or advocacy organisation would be highly regarded.

Preferred
· Experience working in a national peak body or representative organisation.
· Existing networks across disability, social policy, government or mainstream media.
· Experience leading communications during significant public issues, campaigns or reform initiatives.
· Experience using communications insights, analytics and evaluation to improve impact.
· Familiarity with digital communications platforms and tools such as website CMS, social media platforms, email marketing systems and content creation tools.
Role Requirements
· Satisfactory National Police Check
· Child Related Employment Screening Check 



People with disability are strongly encouraged to apply. Reasonable adjustments are available throughout the recruitment process and for the successful candidate.

DANA recognises the rich diversity of people across Australia and is committed to building a workforce that reflects the communities we serve. We are committed to creating an inclusive, accessible and equitable workplace where people of all backgrounds can thrive.

We particularly encourage applications from people with disability, First Nations people, people from culturally and linguistically diverse communities, LGBTQIA+ people and people of all ages.
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