
	
	
	


Position Description
Marketing Coordinator
June 2026


Who are ACRE
Australian Centre for Rural Entrepreneurship (ACRE) is a globally recognised social enterprise with a purpose to drive the renewal of Australia’s rural communities so that future generations may thrive. 
We do this through championing and embedding entrepreneurship to rejuvenate rural communities through building economic, social and cultural wellbeing. We combine local experience with global knowhow through international partnerships with world leading organisations.
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Brand essence 
Shapers of Australia’s rural revival. 
Purpose 
To drive the renewal of Australia’s rural communities so that future generations may thrive. 
Vision 
A thriving rural Australia that is agile, resilient and enterprising. 
Mission 
We champion and embed entrepreneurship to rejuvenate rural communities through building economic, social and cultural prosperity. 


Our values 
Be the Change - We embrace our entrepreneurial spirit and take risks to achieve meaningful change.   
 
Connected to Place - We’re proudly rural, humbly learning from Indigenous ways of caring for people and place.   
 
Boots On - We walk alongside communities in an authentic and grounded way.   
 
It’s a Long Game - We are unwavering in our pursuit of generational change, requiring tenacity and perseverance.   
 
Relationships Matter - We take care of our people and partners, our greatest assets. 
	
	
	




	
	
	





About the role
Position title:			Marketing Coordinator
Reports to: 			Head of Brand
Employment Type: 		Full time (part time may be considered), Hybrid
Direct Reports: 			None
Position Goal
The Marketing Coordinator plays a central role in strengthening ACRE’s brand presence and impact by delivering consistent, engaging marketing and communications across digital, print and event channels. Working closely with the Marketing Director and broader ACRE team, this role translates strategic objectives into compelling, audience-focused content and campaigns that grow brand awareness, engagement and influence. 

Through managing social media platforms, developing a steady cadence of communications, and creating impactful stories and case studies, the Marketing Coordinator ensures ACRE’s work is clearly and meaningfully communicated. The role also coordinates campaigns, events and partnership activations, identifies new opportunities to enhance brand reach, and maintains strong, consistent brand standards. 

With a strong focus on collaboration and stakeholder engagement, the position applies a structured, project management approach while tracking performance and continuously improving marketing effectiveness to support ACRE’s mission in the rural social enterprise sector. 

Internal stakeholders & partners: 
Executive and Leadership Teams
Enterprise Team
Brand, Impact and Partnerships Team 

General: 
Your passion for Social Impact is evident in a strong commitment to the mission and values of ACRE. You will be responsible for following all company policies and workplace practices including workplace health and safety. 

To be successful in this role, please see the Success Profile which follows:



Success Profile
	KNOWLEDGE
· Understanding of marketing and communications principles, including brand management, audience engagement and brand growth
· Knowledge of digital marketing channels including social media, websites, email marketing, video platforms and PR
· Understanding of content planning, storytelling, and case study development to communicate impact
· Knowledge of event management processes for both in-person and digital events
· Familiarity with analytics, reporting and performance tracking to inform continuous improvement
· Understanding how marketing activities align to business objectives and strategic outcomes
· Knowledge of the social enterprise sector and the role of communications in driving social impact
	EXPERIENCE
· A degree in marketing, communications or equivalent experience 
· Experience creating, scheduling and managing engaging digital content across multiple platforms
· Proven experience delivering consistent, on-brand communications with a unified tone and voice
· Experience coordinating marketing campaigns, projects or cross-functional initiatives
· Experience supporting or managing events, sponsorships or activations (in-person/online)
· Ability to manage competing priorities and meet deadlines in a fast-paced environment
· Experience collaborating with internal teams, partners and external stakeholders
· Experience using CMS platforms, CRM systems and creative design tools
· Experience contributing to or leading cross-functional projects or campaigns
· Experience in or knowledge of the social enterprise sector


	COMPETENCIES
· Produces high-quality, engaging written and visual content aligned to brand strategy
· Maintains a strong and consistent brand voice and visual identity across all touchpoints
· Plans, organises and delivers campaigns and events from concept to execution
· Effectively manages social media platforms and understands drivers of audience growth and engagement
· Uses data and insights to evaluate performance and optimise marketing activity
· Demonstrates strong project management capability across multiple priorities
· Communicates clearly and confidently, building trusted relationships with diverse stakeholders
· Balances competing demands with strong organisation and attention to detail
· Works independently while contributing effectively within a team environment

	ATTRIBUTES
· Strong alignment with ACRE’s values and commitment to social impact (essential)
· Creative, curious and passionate about storytelling that drives meaningful change
· Highly organised, adaptable and comfortable managing multiple priorities in a dynamic environment
· Collaborative and supportive, with a willingness to assist others with brand and communications needs
· Proactive, solutions-focused and motivated to continuously learn and improve
· Professional, reliable and responsive in all communications
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