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Position Description

	Job Title
	Manager, Communications

	Department
	Advocacy & Engagement Team

	Reports To
	Director, Advocacy and Engagement

	Location
	Canberra or Melbourne

	Employment Status
	Full-time, fixed term (two years) 
Social and Community Services Employee Level 5


	Renumeration & Benefits
	· Salary $125,000 pa to $130,000 pa 
· Salary packaging in line with Registered Health Promotion Charity status
· Share your time between the office and WFH  




About the Consumers Health Forum of Australia
The Consumers Health Forum of Australia (CHF) is the national peak body representing the interests of Australian healthcare consumers and works to achieve safe, quality, timely healthcare for all Australians, supported by accessible health information and systems. Our vision is a world class healthcare system enhancing the well-being of consumers and communities. Our mission is to draw on consumer and community insights and experience to relentlessly drive innovations and improvements to the Australian healthcare system.  
Values and Behaviours
Our Values:
· We work together with our members, partners and with our fellow stakeholders.
· We respect the expertise, knowledge and skills within and outside our organisation.
· We are committed to excellence.
· We act with integrity.
· We are daring in the pursuit of our purpose.
CHF is an equal opportunity employer and committed to a fair, non-discriminatory workplace that maximises the talent, potential and contribution of all.  CHF:
· recognises the contribution that a diverse workforce makes to continuous improvement and service delivery and is an Equal Opportunity Employer, and
· values an inclusive workplace that embraces diversity and strongly encourages applications from First Nations people, people with a disability, people from the LGBTIQA+ community and people from culturally diverse background.
The CHF is committed to minimising its environmental impact and requires all staff to comply with its environmental strategy. To learn more about CHF please visit our website.
Job Overview
The Manager, Communications plays a pivotal role in shaping CHF’s public voice and brand narrative.
Reporting to the Director, Advocacy and Engagement, this position leads the development of strategic communication initiatives that amplify CHF’s reputation, deepens engagement with members and stakeholders, and support advocacy objectives.
The role focuses on strategic storytelling, brand positioning, communications and marketing, campaign design, internal communications, and the continuous improvement of CHF’s digital and traditional channels.
This role suits a creative and organised communicator with strong leadership skills, excellent written and verbal communication, and a passion for using storytelling to drive change and build trust.
You will work closely with internal and external stakeholders, oversee contractors and contributors, and play a key role in building CHF’s communications capability.
Key Responsibilities
Strategic Communications and Marketing
· Lead the development and execution of CHF’s communications and marketing strategies to grow brand awareness and audience engagement.
· Build CHF’s brand and visual identity across all digital and print platforms.
· Develop and implement CHF’s internal communications strategy to support an engaged and informed workforce.
· Identify and respond to emerging communication and reputational risks.
· Oversee CHF’s website and the production of key publications such as the Annual Report and consumer-facing reports

Consumer Voice and Engagement
· Identify, support and curate consumer stories that amplify the voice of health consumers.
· Develop storytelling assets including written profiles, social media features, videos and campaign case studies.
· Ensure respectful, ethical and authentic representation of consumer experiences, following best practice in consent and safeguarding.
· Work with other CHF teams to integrate storytelling into campaigns, events and stakeholder engagement activities.

Content and Channel Management
· Develop and implement CHF’s social media strategy. 
· Create and oversee the production of compelling marketing content for web, social media, EDMs, podcasts and print.
· Plan and deliver targeted digital marketing activities to grow CHF’s presence and influence.
· Maintain strong and consistent messaging across all channels aligned with CHF’s brand and advocacy priorities.
· Manage external suppliers including designers, writers, digital agencies and photographers.



Performance, Reporting and Continuous Improvement
· Measure, analyse and report on the effectiveness of communications and marketing initiatives.
· Contribute to the continuous improvement of CHF’s communications, marketing, storytelling and engagement strategies.
· Manage communications budgets and contract deliverables with external providers.
Key Selection Criteria
· Commitment to CHF’s vision, mission and values.
· Extensive experience in strategic communications, brand management or marketing roles.
· Tertiary qualifications in either Communications, Marketing or Public Relations or a related field (post-graduate qualifications highly regarded). 
· Demonstrated success leading communications and marketing projects with measurable outcomes.
· Outstanding written, visual and digital content development skills across multiple channels.
· Strong experience in storytelling, particularly ethical collection and use of personal narratives.
· Proven ability to build and grow audience engagement through strategic communications and digital marketing.
· High digital literacy, including CMS platforms, social media management tools, EDM platforms and analytics tools.
· Ability to work independently and collaboratively, managing multiple projects to deadline.
· Proficiency in Microsoft Office suite (Word, PowerPoint, Teams) and Acrobat (PDF).
Personal Qualities
· Leadership: the ability to role-model self-development behaviours and foster others’ development; lead through example; and champion continuous improvement and initiative strategies.
· Consumer-centred Approach: demonstrate sensitivity and respect when working with consumer lived experiences.
· Initiative and accountability: be proactive and self-starting, seize opportunities and act upon them, take responsibility for own actions.
· Drive and commitment: ability to lead with best practice and set a high standard; motivated and positive approach to new challenges.
· Teamwork and collaboration: ability to support and promote a positive team culture of collaboration and respect. 
· Resilience: the ability to maintain best practice while working under challenging circumstances.  
Team Efficacy
The CHF fosters a collaborative team environment and culture that advocates mutual respect between team members and management; where everyone’s contributions are recognised, as well as their experience and skill sets, to create an environment where people work collectively and drive meaningful change. CHF expects staff will:

· operate effectively and respectfully in a team environment, contribute positively to team operations, culture and working relationships, and 
· undertake reasonable additional activities within areas of expertise from time to time as required.
Record Keeping
The CHF is committed to good record keeping and requires all staff to adhere to using authorised systems and to routinely create and keep full and accurate records of their work-related activities, decisions and transactions.
Financial Management
The CHF requires staff work towards and implement actions that improve the financial effectiveness of all functions that are within their role.  Staff may be required to develop and implement financial strategies that will ensure budgetary targets and key performance indicators are achieved.
Excellence
Actively participate and contribute to continuous improvement activities that support a culture of excellence and comply with relevant legislative requirements.
Workplace Health and Safety
The CHF requires staff to comply with WHS regulations, legislation and organisational policies and procedures. Staff will: 
· take reasonable care for own health and safety,
· take reasonable care for the health and safety of others including the implementation of risk control measures within their control to prevent injuries or illnesses, and
· comply with all reasonable instruction of their manager/ supervisor to safeguard their health and safety including reporting of WHS hazards or incidents.
Important position requirements:
	CHF values and supports a culture of safety and therefore will require upon commencement the following information:
· Right to work in Australia. 
· Current and satisfactory Police Check and Working with Children Check and/or Working with Vulnerable People check.
Some occasional interstate travel may be required.
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