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Our Watch Role Statement 
Position details 
Position title:  Campaigns Manager 
Team:  Campaigns team within the Marketing and Communications Directorate  
Reports to:  Director Marketing and Communications  
Position location:  Hybrid – Melbourne CBD and working from home  
Work type:  1.0 FTE  
Job duration:  Ongoing 
Probation period: 6 months 
Salary:  Our Watch Band 6, Level 1 ($115,335 - $122,647.00) plus superannuation 

and 17.5% annual leave loading 
 
Organisation context  
 
Our Watch is a national leader of primary prevention of violence against women and their children. 
Our vision is an Australia where women and their children live free from all forms of violence.  
 
Our role is to stop violence before it starts. 
 
Our Watch recognises and values diversity among its staff and strongly encourages suitably qualified 
people from all backgrounds to apply, especially people who have a strong understanding of 
intersectionality either by working with diverse population groups or a lived experience. 
 
Our Watch is committed to increasing employment of Aboriginal and Torres Strait Islander people in 
the organisation. Aboriginal and Torres Strait Islander applicants are strongly encouraged to apply.   
 
Organisational values 
Collaborative – We do this work together. 
Optimistic – We believe that change is possible. 
Authentic – We stand behind our work. 
Creative – We are innovative and brave as we create change. 
Inclusive – We embed a diverse range of perspectives in everything we do. 
 
Position Overview 
 
The Campaigns Manager is responsible for leading the design, development, implementation and 
evaluation of high-visibility, national social marketing campaigns that raise awareness, change 
behaviour and engage the community to prevent violence against women and their children.   
 
In addition to managing the various consultants and agencies involved in devising and delivering 
campaigns, including creative, market research and media buying agencies, this role also manages 
critically important relationships with government funders, ensuring all funding deliverables are met 
on time and on budget. 
 

Reporting to the Director Marketing and Communications, the Campaigns Manager also plays a key 
leadership role within the marketing and communications directorate, proactively contributing to 
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the strategic direction and vision of the directorate, and assisting in ensuring the team is cohesive, 
collaborative and connected.  
 
Responsibilities and Accountabilities; 
 

As a manager at Our Watch 

• Lead your team, actively developing their skills and capabilities through 
coaching, professional development, performance management and OHS/wellbeing. 

• Manage team resources, planning and budgets, ensuring quality, compliance 
and timeliness of deliverables and other activities.   

• Manage your team of experts and generalists, ensuring their skills and experience are 

utilised; and their knowledge and advice is shared across the organisation with relevant 

external stakeholders to maximum impact. 

• Support your director in the leadership and strategic direction of your directorate. 

Effectively translate the organisational strategies and plans into team goals and objectives. 

• Active contribution to the leadership group including sharing knowledge, 

learning from and supporting one another and contributing advice relating to your area of 

expertise or responsibility.  

 
Campaign Management  

• Lead the end-to-end design, development, implementation and evaluation of Our Watch’s 
social marketing campaigns, ensuring campaigns are evidence-based, effective and based on 
best-practice approaches.   

• Oversee all content for campaigns including Our Watch’s dedicated social media platform 
for young people, The Line, ensuring rigorous content protocols are monitored and met. 

• Manage the campaign process, including oversight of creative, media buying, digital and 
direct marketing agencies to ensure delivery of activities within agreed time and budget 
parameters.   

• Manage the operational components of all campaigns, including budget management and 
financial reporting, allocation of team resources and effective management of campaign-
related contracts and tenders.   

• Ensure risks, issues and barriers are pre-empted and planned for, flagging, managing and 
escalating these quickly and effectively where required. 

 
Project and Stakeholder Management  

• Develop a thorough understanding of government funding guidelines and deliverables, and 
interpret and reflect these in campaign proposals, management and reporting. 

• Develop and maintain effective relationships with key stakeholders and funders, including 
federal and state government departments and other sector organisations.    

• Oversee multiple agencies delivering on multiple campaigns at any one time. 

• Working with Our Watch’s Innovation Directorate, create new ways of working to ensure 
campaigns align with the organisation’s new project management framework. 

• Identify and implement other appropriate project management tools, processes and traffic 
management systems required to manage campaigns, timelines, workflow and reporting. 

• Identify and establish reporting metrics for the campaigns team, and create monthly 
tracking and impact dashboards and reporting. 

• Take the lead on new key campaigns projects, including a review and assessment of current 
supplier agreements, and new procurement and onboarding projects where required. 

 
Social Media and Content Development 
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• Oversee content for Our Watch’s dedicated social media platform for young people, The 
Line, ensuring rigorous content protocols are monitored and met. 

• Work with the campaigns team to identify new content and social media opportunities 
stemming from campaign touchpoints, research findings and deliverables, and ensure these 
are developed and shared via The Line, and/or via Our Watch’s other channels (managed by 
the marketing and brand team), as appropriate.  

 
Team Leadership and Change Management 

• Create the systems, processes and relationships (internal and external) required to develop 
a culture of innovation and creativity within the campaigns team, including by testing, 
learning and optimising campaign activities, initiatives and content. 

• Lead the campaigns team through a period of change, including developing new work plans 
and ways of working linked with new funding and organisational change. 

 
Reporting Relationships 
 
The Campaigns Manager reports to the Director Marketing and Communications, and directly 
manages the following team members: 
 

• Senior Marketing and Campaign Advisors (3 positions) 

• Marketing & Communications Advisors (1 positions)  
 
Please note Our Watch is currently undertaking its strategic and operational planning process. In relation to this position, 
please consider that report numbers may change to meet the needs of the organization as part of this process  

 
Organisation Relationships 
 
Internal 

• Campaigns Manager and team 

• Prevention in Action team 

• Innovation team 

• Evaluation team  

• Manager, Digital 
 
External 

• External agencies/suppliers 
 

Selection Criteria 
 
Qualifications and Experience 

• Tertiary qualifications in marketing or equivalent experience  

• At least 10 years’ experience in developing and managing multi-channel, integrated 
marketing and communications campaigns, plus at least two years in a management 
position 

• Experience working in public health, and/or community or government sectors is highly 
desirable, though not mandatory 

 
Skills and Experience 

• A record of achievement in developing, implementing and tracking the impact of social 
change, social marketing or behaviour change campaigns, from ideation to evaluation  

• Exceptional command of social research and marketing techniques, including creative 
development, concept testing, audience segmentation, media planning and buying, content 
marketing and campaign communications 
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• Expertise and experience in reviewing and overhauling campaign management and reporting 
frameworks, processes and systems, ensuring project timelines, deliverables and reporting 
are robust, and delivered on time and on budget 

• Extensive experience in agency and supplier procurement, onboarding and management 

• Demonstrable experience of managing complex stakeholder groups 

• Proven results in managing complex, multi-year budgets from project inception to 
completion   

• Extensive issues management experience, including the ability to pre-empt, identify and 
manage high-profile, public-facing issues and/or campaigns  

• Excellent verbal communication skills, including highly-developed influencing and 
negotiation skills, and the ability to listen, understand and adapt to stakeholder needs.  

 
Commitment 

• Commitment to the Our Watch vision, purpose and mandate. 

• Commitment to Our Watch values. 

• Commitment to maintaining a work environment where differences are valued, encouraged 
and supported, and promoting the Our Watch ideals of gender and cultural diversity at all 
times. 

• Commitment to working collaboratively and respectfully in a high-performing team and 
organisation, with a persevering style, with creativity and ability to meet tight deadlines and 
work productively with limited supervision. 
 

Sector and cultural understanding  

• Although not necessarily from the prevention sector, you understand Our Watch’s vision and 
values, and you can see how these will motivate your work to increase reach, engagement 
and awareness of our work.  

• Understanding of what it means to take an intersectional approach to the prevention of 
violence against women. Awareness and responsiveness to systemic inequality and social 
injustice or demonstrated capacity for self-initiated development of this. 

• Strong understanding and/or demonstrated experience in taking an intersectional approach 
to the prevention of violence against women. Awareness of and sensitivity to systemic 
inequality, issues of cultural and linguistic diversity across the Australian population, and the 
range of intersecting issues of relevance to Aboriginal and Torres Strait Islander people, 
people with disability, LGBTIQ people, refugees and migrants. 


