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Our Watch Role Statement 
Position details 
Position title:  Marketing and Brand Manager 
Team:  Marketing and Brand Team, within the Marketing, Communications and 

Engagement Directorate  
Reports to:  Director Marketing, Communications and Engagement   
Position location:  Hybrid – Melbourne CBD and working from home  
Work type:  Full time, 1.0 FTE  
Job duration:  Fixed term – 2 years 
Probation period: 6 months 
Salary:  Our Watch Band 6, Level 1 ($116,336 - $124,115) plus superannuation and 

17.5% annual leave loading 
 
Organisation context  
Our Watch is a national leader of primary prevention of violence against women and their children. 
Our vision is an Australia where women and their children live free from all forms of violence. Our 
role is to stop violence before it starts. 
Our Watch recognises and values diversity among its staff and strongly encourages suitably qualified 
people from all backgrounds to apply, especially people who have a strong understanding of 
intersectionality either by working with diverse population groups or a lived experience. 
Our Watch is committed to increasing employment of Aboriginal and Torres Strait Islander people in 
the organisation. Aboriginal and Torres Strait Islander applicants are strongly encouraged to apply.   
 
Organisational values 
Collaborative – We do this work together. 
Optimistic – We believe that change is possible. 
Authentic – We stand behind our work. 
Creative – We are innovative and brave as we create change. 
Inclusive – We embed a diverse range of perspectives in everything we do. 
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Position Overview 
 
The Marketing Manager is responsible for developing and delivering marketing strategies, and 
steering new and innovative content, to enable Our Watch to reach more people in more places. 
  
In addition to extending the reach and impact of Our Watch’s existing content such as tools, 
resources and publications, and overseeing the development of new content targeted to specific 
audiences, the Marketing Manager will play a key role in marketing the new Our Watch Institute.  
 
With a focus on product development, the Marketing Manager will generate awareness of and leads 
for the Institute’s new fee for service model, targeting key settings such as workplaces to help create 
an Australia where women and girls are safe, equal and live free from all forms of violence. 
 
The Marketing Manager also acts as the brand custodian for Our Watch, ensuring the organisation’s 
brand attributes and tone of voice are reflected in audience tactics, messaging and content, and that 
Our Watch branding is executed consistently across all digital and print content and design.  
 
A key leadership role within the marketing, communications and engagement directorate, this 
position also proactively contributes to the strategic direction and vision of the directorate, and 
plays a role in ensuring the team is cohesive, collaborative and connected.   
 

Responsibilities and Accountabilities 
 
As a Manager at Our Watch; 

• Lead your team, actively developing their skills and capabilities through coaching, 
professional development and performance management.   

• Manage team resources, planning and budgets, ensuring quality, compliance and timeliness 
of deliverables and other activities.   

• Manage your team of experts and generalists, ensuring their skills and experience are 

utilised; and their knowledge and advice is shared across the organisation relevant external 

stakeholders to maximum impact. 

• Support your director in the leadership and strategic direction of your directorate. 

Effectively translate the organisational strategies and plans into team goals and objectives. 

• Active contribute to the leadership group. Sharing knowledge, learning from and supporting 

one another and contributing advice relating to your area of expertise or responsibility.  

Marketing  
• Develop an organisation-wide marketing strategy which identifies, promotes and positions 

all Our Watch products and services, including creating the product architecture   
• Create and implement a marketing strategy which supports the launch and ongoing lead 

generation for the new fee for service Our Watch Institute, while also ensuring content and 
products are ready for launch in early 2023  

• Lead, develop and deliver integrated marketing campaigns, strategies and activities which 
support business objectives and needs across the organisation, including Prevention in 
Action and Fundraising and Partnerships 

• Effectively manage the development, design and execution of all campaign, product and 
services assets, copy and content, ensuring that all marketing materials are on message and 
on brand 

• Conduct research and analyse competitive activity, market trends and customer needs to 
tailor campaigns and messaging, identify challenges and deliver on opportunities for growth 

• Oversee digital marketing, including SEO and SEM strategies, and paid campaigns. 
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Brand Management and Design 

• Implement Our Watch’s new brand strategy, and leverage all related research to develop a 
clearly defined brand, and to build and actively position Our Watch as the leader in its space, 
increasing awareness within government, the sector, settings leads (such as HR Managers 
and sporting coaches), and the public 

• Lead an organisation-wide educational piece informing the team on best practice use of the 
new brand style guide  

• Oversee all design, including print, social and digital. 
 
 
Social Media and Content 

• Manage staff to develop a new content strategy which brings Our Watch tools, resources 
and publications to life 

• Oversee the development of new content – and new content types – which creates a 
compelling narrative, taps into personal stories and provides clear call to actions for targeted 
audiences, including the public and practitioners 

• Utilise data and analytics to create content which is resonating with audiences and driving 
web visitation  

• Oversee the development of a new social media strategy which aligns with the content 
strategy, while also delivering on the needs of teams across the organisation 

• Provide advice on social media content across all channels and find innovative ways to 
increase Our Watch’s social media reach and engagement. 

 
Communications 

• Contribute to and direct copy for marketing campaigns, products and collateral 

• Oversee copy for social media, ensuring it is on messaging and on brand. 
 

Leadership and Team Management 

• Create the new Marketing and Brand team from inception, and foster cross-directorate 
collaboration, individual accountability and performance, and the generation of new ideas  

• Establish and manage the marketing budgeting 

• Perform other marketing and leadership tasks as required, including providing strategic and 
operational support to the Director. 

 
Reporting 

• Set benchmarks and track and report on key metrics and impact monthly, and year-on-year 
via annual reporting. 

 
Direct Reports 
 
This role currently has two direct reports as follows, and is expected to grow with scope to develop 
and recruit new roles covering content production and social media, and marketing support: 

• Senior Digital Marketing Advisor  

• Digital and Graphic Designer 
 
Organisation Relationships 
 
Internal:  

• Prevention in Action team 

• Manager, Digital 

• Fundraising and Partnerships Manager 

• Communications and Engagement Manager 
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External: 

• Partners and collaborators  

• External suppliers 
 
Commitment 

• Commitment to the Our Watch vision, purpose and mandate 

• Commitment to Our Watch values 

• Commitment to maintaining a work environment where differences are valued, encouraged 
and supported, and promoting the Our Watch ideals of gender and cultural diversity at all 
times 

• Commitment to working collaboratively and respectfully in a high-performing team and 
organisation, with a persevering style, with creativity and ability to meet tight deadlines and 
work productively with limited supervision. 
 

Sector and cultural understanding  

• Although not necessarily from the prevention sector, you understand Our Watch’s vision and 
values, and you can see how these will motivate your work to increase reach, engagement 
and awareness of our work and why this matters 

• Understanding of what it means to take an intersectional approach to the prevention of 
violence against women. Awareness and responsiveness to systemic inequality and social 
injustice or demonstrated capacity for self-initiated development of this 

• Demonstrated skills, knowledge and behaviour to work with Aboriginal and Torres Strait 
Islander people in a culturally respectful way, or the capacity to develop these. 

 
Selection Criteria 
 
Qualifications and Experience 

• Tertiary qualifications in marketing or equivalent experience  

• At least 10 years’ experience in marketing with at least two years in a management position 
leading a team 

• Experience working in the for-purpose or not for profit sectors is beneficial, but not 
mandatory. 

 
Skills and Expertise 
 

1. A record of achievement in bringing vision, innovation and creativity to marketing strategies, 
campaigns and product development to attract new target audiences, as demonstrated via 
engagement metrics such as leads, memberships, partnerships, fundraising targets, web 
visitation and program engagement 

2. Strong experience in developing and implementing go-to-market marketing plans, with a 
client-centric focus 

3. Advanced analytical, problem-solving and decision-making skills, with strong skills in 
understanding and utilising data and audience insights from multiple sources to create new 
campaigns, content and tools which drive engagement 

4. A track record of growing online communities and engagement by delivering digital 
marketing, social media and content strategies which generate cut-through with new and 
existing followers and audiences 

5. Strong written communications skills, with a flair for creating and directing engaging copy 
for marketing collateral, content and platforms 

6. Proven experience in leading and managing teams, including the ability to build team 
commitment, translate organisational strategy into meaningful team plans, set staff 
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performance objectives, prioritise and increase team focus and output, and manage budgets 
and resources 

7. Outstanding project management skills, including expertise in creating and delivering 
complex projects on budget and on time. 

 
Desirable 
 

• Experience developing teams from inception and/or managing teams during periods of 
change and innovation. 

 
 


