
 

 
 

Position Description 
Regular Giving Specialist 
 
REPORTING TO: Strategic Fundraising Manager 
RESPONSIBLE FOR: Regular Giving Officer 
WORK LOCATION: Melbourne (Wurundjeri Country), Brisbane (Yugerra Country), Canberra 

(Ngunawal Country), or Sydney (Gadigal Country) 
GRADE: 5 
SALARY (FTE): $92,666 plus 10.5% superannuation pro-rata 
STATUS: Seven months, fixed term, full time 
HOURS: 37.5 
 

WHO WE ARE 

The Australian Conservation Foundation is Australia’s national environment organisation – over 
700,000 people, creating a world where forests, rivers, people and wildlife thrive.  For more than 50 
years, we’ve been protecting the web of life across our continent, from the Kimberley to the Reef 
and down the Great Dividing Range to Tasmania’s forests. 

We bring together people from community, government and business.  Our supporters advocate 
for climate action and for our living world.  We hold decision makers to account.  We champion big 
ideas and find common ground with unlikely partners.  We are proudly independent, non-partisan 
and funded by donations from our supporters. 

 

THE FUNDRAISING DIRECTORATE 

The Directorate is responsible for raising revenue by engaging donors in our mission through 
regular giving, individual giving, gifts in wills, major gifts and community fundraising. Our focus is 
on finding, retaining, and stewarding donors who enable ACF to deliver on our bold environmental 
goals. 

With the planet in a climate and extinction crisis, we are embarking on an ambitious campaign to 
double annual fundraising revenue over the next 5 years to ensure ACF can have maximum impact 
during this critical decade. 

To deliver this bold goal, the Strategic Fundraising Team (which sits within the Fundraising 
Directorate) has been tasked with a significant uplift in recruiting and retaining donors. The 
Strategic Fundraising team is responsible for ACF’s regular giving program, individual giving 
program and appeals, mid-value program, workplace giving and community fundraising. 

 

THE ROLE 

The Regular Giving Specialist develops and implements programs to recruit, retain, and develop 
donors who support the EarthVoice monthly giving program. Regular Giving is ACF’s largest net 
revenue source with approximately 26,000 EarthVoice donors and a budget of $6M net per annum. 
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During the seven-month term, the Regular Giving Specialist will primarily focus on developing and 
executing our new Direct Response Television (DRTV) acquisition program to grow donors and long-
term income.  

KEY COLLABORATIONS 
 
The Regular Giving Specialist is responsible for managing the Regular Giving Officer and reports to 
the Strategic Fundraising Manager. This role works closely with the Direct Marketing Coordinator, 
Digital Marketing Lead, Donor Services Team, the Data and Insights Analyst, both the Campaigns 
and Engagement directorates, particularly the Media and Investigations team, and external 
suppliers and agencies.   
 

KEY RESPONSIBILITIES 

• Responsible for developing and implementing ACF’s new DRTV program 

• Develop, implement, innovate and grow activities identified in ACF's strategic fundraising 
annual plans, to recruit, retain, and develop regular giving donors, primarily via digital and 
telemarketing channels 

• Work closely with the Data and Insights Analyst to track key regular giving metrics, interrogating 
results and identifying actionable trends. Assist the Strategic Fundraising Manager to create, 
manage, and monitor annual budgets and plans for ACF regular giving activities.  

• Adhere to the Fundraising Institute of Australia code of conduct. 

• Observe the safe working practices and as far as you are able, protect your own and others’ 
health and safety. 

• Other reasonable and relevant duties as requested by the Strategic Fundraising Manager. 

 

KEY SELECTION CRITERIA 

Essential 

1. Fundraising experience: Demonstrated experience working in regular giving, individual giving 
or direct marketing roles 

2. Strategic and innovative thinker: Experience in developing and delivering strategies based on 
data analytics and market insight which have achieved significant growth. 

3. Project Management:  Demonstrated experience in managing projects across acquisition, 
growth and retention programs to achieve identified outcomes within agreed deadlines and 
budgets.   

4. Stakeholder Management: Demonstrated experience in dealing with suppliers for optimum 
results including telemarketing, lead-suppliers, copywriters, printers, designers and mailing 
houses.   

5. Program Coordination:  Experience in coordinating lead supply and delivery, providing 
campaign updates to agencies, monitoring and evaluating performance.  

6. Integrity:  Works effectively with high degree of autonomy and accountability; self-motivated 
and can demonstrate initiative. Takes responsibility for own action, treating all people with 
dignity consistent with ACF values. 

 

Desirable 
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7. Experience implementing and coordinating a successful DRTV program 

8. Tertiary qualifications in marketing, fundraising, customer relationship management or 
equivalent. 

9. Experience in a campaign/advocacy organisation, preferably in a lead generation, and multi-
channel digital and telemarketing conversion context.  

 

 
 

 

 


