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Job Title Head of Marketing 

Objective To develop and implement effective marketing strategies and campaigns that will maximise 
fundraising revenue by building awareness of The School of St Jude, attracting new supporters, and 
retaining existing supporters. 

Reporting To Founding Director. 

Location Sisia Campus, Moshono, Arusha, Tanzania. 

Work Relationships Head Office and Academic teams. Specifically, overseeing the following roles within the Marketing 
team: 

- Marketing Coordinator 

- Communications Officers 

- Website Officer 

- Photographer / Videographer Officer 

- Graphic Design Officer 

Key Responsibilities Planning  

 Develop an annual marketing strategy for online marketing and traditional communication 
channels. 

 Develop an annual work timeline with deadlines for key marketing initiatives such as marketing 
campaigns, social media and newsletters. 

 Devise implementation plans for all marketing campaigns such as annual appeals, fundraising 
campaigns and special events. 

 Conduct market segmentation research and analysis to ensure a comprehensive 
understanding of current and potential target markets. 

Implementation 

 Develop and execute marketing campaigns to drive donations, awareness and engagement for 
St Jude’s to a local and international audience. 

 Develop, write and edit compelling communications materials including reports, brochures, fact 
sheets, case studies, newsletter articles, social media posts, videos and podcasts for a wide 
variety of channels including print, TV, radio and digital. 

 Understand and translate the school’s mission into well-crafted stories and content that 
resonate with supporters and drive donations.  

 Devise and implement production and distribution plans for newsletters (international and local 
community) and online communications such as social media and podcasts. 

 Oversee the creative direction of communications materials, website content, advertisements, 
and other marketing-related content. 

 Support, lead and manage the workflow of team members to ensure adherence to the annual 
work timeline and deadlines. 

 Oversee and improve on the school’s local marketing initiatives including media engagements, 
media tours and paid advertising. 

 Enhance the schools public relations both locally and internationally through regular 
engagements, networking and pitches.  

 Ensure consistent application of the school’s Brand and Language Guidelines by Head Office 
and Academic teams, supporters, Friends of St Jude’s (FSJ) charities, third parties and 
payment platforms. 

 Apply the editorial policy, including development and revision of key messages, for all 
marketing communications and provide advice to other departments about its application.  

 Prepare and monitor the Marketing budget and resources. 

 Ensure data entered into the CRM database and other data recording systems is accurate and 
up-to-date. 

 Maintain marketing distribution lists, in particular the newsletter list, to ensure data is accurate 
and up-to-date.  

 Maintain awareness of security procedures in regard to storing, recording and transferring data 
in accordance with St Jude’s privacy and child protection policies.  

 Manage team training and development to: 
o Ensure staff are trained to cover roles during absences. 
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o Identify training needs and actively encouraging international and Tanzanian staff 
to develop their skills and levels of responsibility. 

o Facilitate problem solving and collaboration within the team.  
o Conduct weekly team meetings. 
o Conduct staff appraisals. 

 In consultation with your Manager, devise and implement feature marketing campaigns and the 
production of associated collateral. 

 Develop and produce communications materials for promotional tours, fundraising and 
speaking events in Australia and other countries.  

 Liaise with the Australian Events Coordinator and FSJ charities to coordinate the production of 
communications materials.    

 Develop, produce and publish annual reports and other governance reports. 

 Maintain St Jude’s and The School of St Jude (Australia) website to ensure accuracy of 
content, optimisation and intergrations with the CRM database. 

 Develop and maintain marketing and fundraising resources and branded collateral such as 
presentations, fundraising and speaking kits.   

 Work with Head Office and Academic teams to provide Marketing and communications support. 

 Attend and contribute to strategy and management team meetings and implement relevant 
actions. 

Monitoring and Review 

 Drive continuous improvement of the organisation by encouraging new ideas and honest 
feedback channels. 

 Generate monthly and quarterly management reports including outputs and outcomes (results) 
in line with team KPIs.  

 Monitor budgets and report progress to your Manager.  

 Conduct monthly audit of all photography/videography-related equipment in accordance with 
the IT/photography equipment responsibility agreement. 

 Monitor, review and update strategies, plans, processes and procedures as required, and at 
least annually in October.  

 Sign off on Directors Report each year, ensuring that it is in alignment with the Marketing 
message put across before it is used in the Audited Financial Statements or the website. 

Continuous Improvement 

 Keep updated with current marketing and fundraising trends that may positively influence the 
school’s marketing practice. 

 In collaboration with Head Office managers and other Heads of Departments implement agreed 
improvements and modifications to marketing content and activities.  

 Always look to develop new and innovative ideas to engage new supporters and improve 
existing supporter engagement, retention and renewal. 

 Ensure that Grammarly is used for all emails/correspondence with external stakeholders and 
that all suggestions are seriously considered before correspondence is sent. 

Evacuation Drills accountability: 

 Conduct evacuation drills with your team members at least four (4) times per year (twice at the 
beginning and middle of each semester) and send a report to the HR Manager and Founding 
Director. 

Child Protection, Personal Communications & Harassment Policies Accountability: 

 To ensure all members of your department/s understand the school’s Child Protection Policy by 
having at least one internal discussions/meetings per year in addition to the annual Child 
Protection Officer refresher courses run by the Community Relations team and CPOs. After 
each internal meeting an email to the Founding Director outlining when the meeting took place 
and with whom must be sent. 

 To ensure all members of your department/s understand the school’s Harassment Policy by 
having at least one internal discussions/meetings per year. After each internal meeting an email 
to the Founding Director outlining when the meeting took place and with whom must be sent. 
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 To ensure all members of your department/s understand the school’s Personal 
Communications Policy by having at least two internal discussions/meetings per year. After 
each internal meeting an email to the Founding Director outlining when the meeting took place 
and with whom must be sent. 

Other Duties 

 The School of St Jude is an English medium school. Therefore, it is expected that you actively 
strive to improve your English through essential compulsory participation in the school’s ESL 
(English as a Second Language) Program and periodic English tests. 

 You will be required to take on a second duty (either as a sports coach or a club mentor). This 
is to encourage good mental health and enjoyment in our staff  

 Support the values, vision, mission and strategic goals of The School of St Jude. 

 Periodically create and/or suggest improvements to current approved department’s procedures 
(which are on the intranet) as well as suggest professional development opportunities. Once 
written, the new/revised procedures and professional development opportunity ideas should be 
submitted to your supervisor for approval. 

 Participate in House Checks as requested by Community Relations team. 

 Participate and support fellow staff in school mission related activities such as all School 
Celebration Days throughout the year. 

 Participate in student selection process, in particular working after hours on rest days and 
public holidays up to 20 Saturdays per annum. 

 Perform any other duties as assigned by the immediate supervisors, Manager, Directors and 
the Employer. 

ESL Accountability: 

Managers receive their teams Rosetta progress reports every three (3) months from the ESL 
Coordinator and are accountable for: 
a. Congratulating or disciplining their employees according to their efforts. 
b. ensuring that your subordinates whose jobs require English are using Rosetta at least a 

minimum of four (4) hours per month. 

Qualifications, Skills & 
Attributes 

Essential 

 3+ years’ experience in a similar role at a similar level. 

 Tertiary qualifications, or equivalent experience, in marketing, digital marketing, public relations, 
or communications. 

 Demonstrated success in executing marketing and fundraising activities, particularly in the 
charity sector. 

 Outstanding written and verbal communication and relationship management skills, with the 
ability to write and edit content across a variety of channels. 

 Demonstrated skills and experience in the development of high-quality, targeted 
communications and marketing materials using language guidelines. 

 Proven ability to contribute to a cohesive team environment by sharing information, supporting 
team priorities and ensuring open communication. 

 Experience using Google Analytics, collecting, and reporting on digital data. 

 Digital marketing campaign experience including paid advertising for social media. 

 Demonstrated ability to manage competing priorities and meet critical deadlines to 
achieve KPIs and adhere to budgets. 

 Demonstrated ability to provide mentoring and training for colleagues. 

 Ability to work collaboratively with International and Tanzanian staff to achieve the 
best possible outcomes. 

Desirable 

 Experience in fundraising or not-for profit marketing roles, specifically marketing to a 
Tanzanian/East African audience as well as an international audience. 

 Leadership experience or training. 

 Graphic design experience (Adobe Creative Cloud suite including, Photoshop, Illustrator, 
InDesign). 



 

JD - Head of Marketing - 20211101 - KHedits - HMedits 9-Nov-21 4 of 4 

Job Title Head of Marketing 

 Commitment to fighting poverty through education and previous experience in the not-for-profit 
sector. 

 Understanding and experience with CRM systems, email builders, and content management 
systems (Wordpress). 

Other Relevant Job 
requirements and 
Information 

 Travel between campuses will be required. 

 Refer to your contract of employment for working hours. 

Child Protection 
Disclaimer 

WE ABIDE BY A STRICT CHILD PROTECTION POLICY AND DO NOT TOLERATE 
ANY ABUSE! 
 
BY SIGNING THIS JOB DESCRIPTION, I DECLARE I HAVE NO PREVIOUS 
CONVICTIONS RELATED TO CHILDREN! 

Date & Signature 
I ………………………………………………….. acknowledge receiving this job description on 

…………………….…Signature …………………………..……… 

 


