
 

Position Description 

Position Title: Communications Manager GenV 

Salary Range: MCRI Professional & Administrative Salaries Level 8 

Reporting Manager: GenV Program Manager 

Direct Reports: 3 

Home Group: GenV 
 
Who are we?  
 
The Murdoch Children’s Research Institute (MCRI) is home to significant scientific discoveries. We believe there is an 
answer, a cure or a better treatment for every childhood condition — and we’re determined to find it. 
 
We are a diverse team of world-leading researchers, doctors, engineers, and hardworking professionals in corporate and 
scientific services from all corners of the world with one shared goal — to transform child health worldwide. 
 
Our strength lies in our partnership and co-location with The Royal Children’s Hospital and the University of Melbourne 
— the Melbourne Children’s Campus. This rare model amplifies opportunities to quickly translate research into clinical 
care. 
 
At MCRI, you’ll also find our subsidiary organisation, the Victorian Clinical Genetics Services (VCGS), a specialist 
childhood, prenatal and adult genetics service. VCGS provides an integrated genetic consultation, counselling, testing 
and diagnostic support service to children, adults, families and prospective parents. 
 
Together, we share a powerful vision: re-imagine the future of child health. 
 
What is it like to work for us? 
 
We are committed to ensuring a positive working environment that values all backgrounds and experiences. We cultivate 
an inclusive culture that is underpinned by equal opportunity for all and a culture based on respect, consideration and 
dignity. We are also committed to developing our people and fostering an environment where learning and development 
is central to our staff reaching their full potential. 
 

 
Generation Victoria (GenV)  
 
GenV is a world-first initiative aiming to transform the whole of the state of Victoria into a single dynamic solutions 
platform, breaking down barriers in research to solve pressing questions and translating that into tangible actions that 
can improve the health, development and well-being of children and their parents.  
One of the world’s largest birth cohorts, GenV is open to all 150,000 babies born in Victoria over two full years. Its design 
comprises consent; use of existing data and biosamples; augmented with GenV-specific measurement; and a design to 
maximise its multi-use potential e.g. to support trials, registries, place and community, discovery and health services 
research at the population level. See: www.genv.org.au. GenV is led from the Murdoch Children’s Research Institute and 
is supported by the Paul Ramsay Foundation the Victorian Government, the Royal Children’s Hospital, and the University 
of Melbourne.  
 
 
 
 



Position Overview 
 
This is a role with purpose. GenV seeks an enthusiastic candidate to lead, execute and support communications activities 
to achieve GenV’s ambitious vision. The Communications Manager will hold and communicate GenV’s core ethos and 
messaging via multiple external and internal channels. In addition, the Communications Manager will support and inform 
planning and implementation for stakeholder communication and engagement across all of GenV’s activities.   
As part of a small team, the Communications Manager must be proactive and hands on, with the ability to respond to 
requests swiftly, while not losing focus of competing priorities, higher level communications objectives, and supporting 
the Program Manager, GenV Directors and Stream Leads, as required. You will also enjoy a fast-paced and rewarding 
environment, joining a high-performing team, where you will constantly be challenged and learning. 
 

 
Key Accountabilities 
 
Decision Making Accountability: 
 

• Leading the delivery of the communications and content strategy for GenV. 
• Workflows and scheduling of all GenV communications activities, both external and internal.  

 
Strategy Orientation:  
 

• Holding and communicating GenV’s core ethos and messaging via multiple channels. 
• Integrate messaging for conversations with GenV’s major stakeholders (Victorian families, communities, 

health service professionals and researchers) about research and use of data in general, and for GenV in 
particular in relation to the development of a social contract.  

• Integrating and implementing GenV’s communications and stakeholder engagement plans. 
 
Leadership / Supervision: 
 

• Leading communications activities to enhance the profile of the GenV brand and sustain positive relations 
among key government, sector and internal stakeholders. 

• Maintaining regular contact with the GenV streams to understand communication priorities and challenges. 
• Providing advice and guidance to the streams on communication strategies and implementation. 
• Supervising and development of the GenV communications team and key external contractors supporting 

communications efforts. 
 
Management 
 

• Managing communications initiatives and strategy, providing leadership and guidance to staff.  
• Monitoring and evaluating implementation of communication strategies by the streams, and ensure 

strategies are adapted to changing circumstances while maintaining the core GenV ethos. 
• Analysing and reporting metrics and results to GenV management and MCRI communications teams. 

 
Communications & Engagement 
 

• Ensuring overall coordination and implementation of the GenV communications and content strategy. 
• Ensuring consistency of messaging across all channels. 

 
1. Media / Public Relations 

 

• Liaising with GenV partners and stakeholders to develop storytelling, ideas and pitches for media/PR 
activities (either GenV-led, or jointly with MCRI, funding or health services partners). 

• Coordinating all GenV launches and media opportunities (including government media opportunities) with 
MCRI media & communications team and Government Relations Manager. 

• Researching outlets and journalists with potential for strategically valuable coverage, working with the 
MCRI media and communications team. 

• Identifying media with higher reach into target audiences (e.g. pregnant women, hard-to-reach 
participants from culturally and linguistically diverse backgrounds and Aboriginal communities), working 
with the MCRI media and communications team. 

 
2. Advertising (Social Awareness) Campaign 

 
• Overall responsibility for managing the GenV advertising campaign, including supervision of external 

agencies, budget accountability, monitoring performance and driving results. 
• Liaising with agencies to create content and strategy, and internally to support delivery of results within 

short timeframes. 
 
 



 
3. GenV-owned channels (digital, website & social media) 

 
• Working with contractors to refine GenV website and social media presence (Twitter, Facebook and 

Instagram) and enhance digital communication capabilities, including subscriber databases. 
• Proactively manage the online environment to identify emerging opportunities and to guard against 

significant risks across digital and social channels. 
 

4. Stakeholder Engagement 
 

• Assisting the GenV streams and Stakeholder Engagement Coordinator to effectively engage with a variety 
stakeholder to inform their members and peers to support GenV and our social contract with the 
community. 

• Facilitating the development and production of communication materials required by the streams. 
• Internal Communications. 
• Overseeing management of internal communications channels and activities (GenV & MCRI). 
• Liaising with the MCRI communications team, ensuring that all communications, media, marketing and 

public relations activities are coordinated with MCRI activities and consistent with MCRI policies. 
• Copying writing and editing content as necessary (e.g. website articles, newsletters, reports). 
• Managing writing of content of publications, newsletters, web and key stakeholder reports. 

 
Organisational Relationships  
 

• GenV Program Manager, GenV Directors, Operational Management Group. 
• External: consultants, agencies, contractors, media, government and vendors. 
• GenV Stream Leads and staff. 
• MCRI marketing and communications, philanthropy and engagement teams. 

 
 
Key Challenges 
 

• Adapting the communications plan to COVID-19 impacts and opportunities. 
• Liaising with MCRI, suppliers and other stakeholders for effective delivery of a consistent message. 
• Managing concurrent projects and competing interests in a timely and cost-efficient manner. 
• The size and resulting complexity of GenV vs the underlying simplicity of its design and messages.  
• The ability to deal with many varied inquiries from important stakeholders and consistent communication 

with target audiences in line with the Institute’s mission and values. 
 

 
Selection Criteria 
 
Essential 
 

• Tertiary qualification preferably in communications, marketing, stakeholder management or related field and 5+ 
years’ experience in communications, public relations, advocacy or related field. 

• Capabilities in developing and implementing stakeholder engagement, communication +/or advocacy strategies in 
a complex setting. 

• Proven experience with delivering public-facing advertising/marketing campaigns. 

• Strong networks and relationships within and across the Victorian media sector.  

• Demonstrated skills in managing multiple competing priorities, including supervision of external consultants and 
agencies. 

• Competence with leveraging technology and software to implement and monitor activities at scale (e.g. CRM 
(Salesforce) integration, Google analytics, Campaign Monitor etc). 

• Advanced written and oral communication, interpersonal and presentation skills. 

• Ability to handle ambiguity without losing focus and to concentrate on outcomes over processes. 

• Overall work ethic is contribution by being a team member. 
 
Desirable 
 

• Experience with stakeholders in the research, health, medical, education or related sectors. 

• Experience of communicating complex topics to different audiences and stakeholders. 

• Interest in the population health of children and parents. 

• Understanding how patient data supports better conversations about the uses of health information. 

• Academic interest in or knowledge of advancing communication methods underpinning successful large-scale 
research. 

 

 
 



 
 
Conditions of Employment 
 

• Working with Children & National Police Clearance (if appointed) in compliance with the Victorian Governments 
Child Safety Standards. 

• The right to reside and work in Australia and you meeting any applicable visa conditions. 
 

 
Health, Safety & Wellbeing 
 

• We are committed to providing and maintaining a working environment which protects the health, safety and 
wellbeing of our people, partners and the community.  

• Employees conducting duties on behalf of MCRI are expected to meet the environment, health and wellbeing 
requirements and responsibilities specifically required for the role. 

• We are committed to supporting children in their right to be safe and adhere to the responsibilities we have to 
ensure their protection and safety as per the Child Safety Standards Policy. 

• Specified positions may be subject to medical review to ensure that the inherent requirements of the role can be 
undertaken safely. 

 

 
As MCRI evolves to meet its changing strategic and operational needs and objectives, so will the roles required of its 
employees. As such, this document is not intended to represent the position which the occupant will perform in perpetuity. 
This position description is intended to provide an overall view of the incumbent’s role as at the date of this statement.  
 

 


