
  

 

 

Position Description 

 

PASSION  |   TEAM  |   PROFESSIONALISM  |   FLEXIBILITY  |   INNOVATION  

 

Job Title: Head of Communications & 
Marketing 

Reporting To: Chief Executive Officer 

Team: Communications & Marketing Travel: Occasional inter/intrastate  

Location: Hobart  Position Type: Permanent, full-time 

Level/Salary 
Range: 

Level 6 Leave 
Entitlements 
(pro-rata): 

25 days’ annual leave 

Other leave as per National 
Employment Standards 

Position Contact: Scott Harris, Chief Executive – scott@beaconfoundation.org.au  

Role (Purpose):  

Drive the strategy development, execution and evaluation of internal and external communications and 
marketing across Beacon Foundation.  

Key Attributes (Be): 

- Desire to create better opportunities for young Australians and demonstrate commitment to and 

understanding of Beacon Foundation’s core values of passion, team, professionalism, flexibility 

- Exceptional written, oral and presentation skills demonstrating the ability to listen, produce and convey 

clear, concise and accurate information 

- Creative and innovative strategic thinker and go-getter focused on the achievement of objectives 

- Adaptive leadership style with a high capacity for working in complexity and ambiguity 

- Ability to self-motivate and work independently whilst also lead various projects 

- Collaborative work style to share successes and learnings with and from others 

- Excellent judgement, initiative, adaptability and resilience enabling personal performance and productivity 

levels to be maintained in challenging situations  

- Passionate and driven with consistent high standards of work practices, professionalism, integrity, respect 

and confidentiality 

- Seen as a leader in the communications and/or marketing field 

- Support and promote the work of Beacon and maintain a positive image of the organisation  

Key Responsibilities (Do): 

Role Specific responsibilities: 

- Create, implement and evaluate key communication activities and messages to defined target audiences to 

establish and drive strategy between Beacon and its stakeholders 

- Develop, execute and evaluate effective marketing and communication strategies that lift the profile of the 

Beacon brand 

- Develop and maintain productive relationships with key media and government stakeholders that result in 

increased media exposure and achievement towards Beacon’s goals and aspirations 

- Work closely with funders and partners on strategic communications and campaigns for programs and 

initiatives  

- Project manage a number of initiatives 

- Create communications protocols, content and collateral for media, social media, publications and relevant 

communications and marketing platforms 
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- Analyse pertinent trends at state and national level to raise profile  

- Develop an in-depth knowledge and understanding of Beacon’s operations and develop and manage the 

effective strategic and operational communications of all systems change, programs and services activities 

- In collaboration with the CEO and Executive Team, support the implementation of key advocacy strategies  

- Manage the redesign and ongoing maintenance of Beacon websites and create plans for social media and 

digital media campaigns including management of social media accounts 

- Ensure efficient and effective utilisation of the Communications and Marketing budget 

- Support the CEO and broader Executive Team at all levels with external and internal communications 

- Undertake other duties within this level and range of responsibility as directed 

- Effectively retain and record information and ensure activity is captured and reported in a timely fashion 

- Ensure strong relationships with Beacon staff at a local and national level and participate in Beacon 

Foundation professional development opportunities including conferences and workshops 

 

General Staff Responsibilities: 

- Effectively maintain records and ensure activity is captured and reported in a timely fashion 

- Ensure strong relationships with all internal and external stakeholders 

- Meet internal administration requirements including Key Performance Indicators, record keeping and 

reporting 

- Adhere to Beacon Foundation policies and procedures and meet internal administration and accountability 

requirements 

- Support and promote the work of, and maintain a positive image of Beacon Foundation 

- Maintain high standards of work practice that embody integrity, professionalism, respect and confidentiality  

 

Key challenges  

- Developing and implementing innovative ways to reach target audiences to ensure effective utilisation of 

the communications and marketing budget  

- Developing and implementing communications and marketing strategies while concurrently meeting daily 

communications demands 

- Maximise the use and effectiveness of Beacon’s newly implemented Enterprise Management System 

(EMS) utilising Salesforce as the base CRM (including Pardot) 

- Operating within a dual business model of program service delivery and community collective impact 

(systems change) 

Indicators of success  

- A marked increase in Beacon Foundation’s profile and brand awareness with key stakeholders, nationally  

- Increase in media coverage and program uptake 

- Increase in funding from government, philanthropic and corporate sources 

- Greater community awareness and understanding of collective impact and funding to support growth  

- Relationships with all state governments and federal government 
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Qualifications and Experience 

- Tertiary degree in communications, marketing or journalism is considered valuable  

- At least 5 years’ experience successfully developing, implementing and evaluating communications, 
marketing and brand strategies  

- Outstanding written, editorial and verbal communication skills with substantial experience writing high 
quality content and documents for a range of audiences. 

- Proven track record in developing a broad spectrum of proactive media relations campaigns and 
demonstrated ability to communicate effectively to diverse audiences. 

- Experience in the effective use of marketing automation solutions (e.g Pardot) will be highly regarded 

Checks and Equipment  

- Satisfactory National Police Check and Working with Vulnerable People Check 

- A mobile phone is required (you will receive an allowance in addition to the salary) 

 
 

How to apply: 

Please email your application to recruitment@beaconfoundation.org.au.  Applications must include: 

− A cover letter/statement of no more than two pages outlining your commitment to this work and where your 

specific skills, experience, interests and drive is in line with the Key Attributes, Key Responsibilities, and 

Qualifications and Experience; 

− Detailed curriculum vitae (CV); and 

− Contact details for two referees who can confirm your skills in relation to the position. 

 

Salary Packaging: 

− As Beacon is a Public Benevolent Institution (PBI), salary packaging is available. Salary packaging enables 

you to reduce the amount of income tax you pay and therefore increases your take-home pay.  

− Packaging of up to $18,550 per annum (1 April – 31 March) for General Living and Meal and Entertainment 

expenses is available from your pre-tax income.  

− Individual circumstances may impact your total benefit. For more information, please visit 

www.accesspay.com.au 
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