
 

Position Description 
Business & Biodiversity Campaigner  

REPORTING TO Nature Campaign Manager 
WORK LOCATION: Melbourne, Sydney, Canberra, or Brisbane 
GRADE: 6 
SALARY (FTE): $96,542.67 plus 10% superannuation 
STATUS: Permanent 
HOURS: 37.5 hours per week (1.0 FTE) – 0.8 FTE negotiable 
 

WHO WE ARE 

The Australian Conservation Foundation is Australia's national environment organisation – over 
700,000 people, creating a world where forests, rivers, people, and wildlife thrive.  For more than 
50 years, we've been protecting the web of life across our continent, from the Kimberley to the Reef 
and down the Great Dividing Range to Tasmania's forests. 

We bring together people from the community, government, and business. Our supporters 
advocate against pollution and destruction and for our living world.  We hold decision-makers to 
account.  We champion big ideas and find common ground with unlikely partners.  We are proudly 
independent, non-partisan, and funded by donations from our supporters. 

THE ROLE 

The Business & Biodiversity Campaigner will lead ACF's new campaign to transform the way 
businesses value, manage, and invest in nature in Australia.  
 
Economic and business prosperity is inextricably linked with nature. This position will deliver 
campaign strategies to embed the value of nature into business decision-making and drive 
business action to protect and restore our natural world. Working with the broader campaign 
team, the Campaigner will influence government regulation and policy and deliver long term 
positive outcomes for nature.  
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HOW THE ROLE CONTRIBUTES TO THE ORGANISATION 

Rapid biodiversity destruction threatens to disrupt the functioning life support system that is vital 
for people and nature. Globally, momentum is growing to address this crisis, and as a 'mega-
diverse' nation, home to ecosystems and species found nowhere else on Earth, Australia has a 
critical role to play.  

Yet Australia leads the world in mammal extinctions, and many of our unique ecosystems are at 
threat of collapse because of climate damage and habitat destruction.  

The protection and restoration of habitats and ecosystems are critical to stemming the rapid 
destruction of biodiversity and tackling climate change. ACF's Nature campaign team designs and 
implements campaigns that address the systemic drivers of biodiversity destruction.  

COLLABORATIONS 

Under the Nature Program Manager's direction, this position works closely with ACF's economy 
team in the campaign directorate and mobilising and marketing teams in the engagement 
directorate. Collaboration with business and industry bodies, experts, partners from the 
environment movement and government is critical to the role's success.  

RESPONSIBILITIES 

• Develop and implement strategies to deliver on ACF's nature campaign goals, including 
proactively identifying and pursuing new campaign opportunities. 

• Work with experts to develop tools and frameworks that will help business measure their 
dependence and impact on biodiversity and integrate the value of nature into decision-
making. 

• Analyse, monitor, and expose how target businesses and industries account for and impact 
biodiversity. 

• Identify strategic opportunities to influence government regulation and policy to drive 
systemic change in our economic and financial systems.  

• Build constructive relationships within businesses, industry bodies, science and policy 
organisations, and other key stakeholders.  

• Act as a media spokesperson. 

• Produce high-quality submissions, briefs, and reports.  

• Monitor and evaluate campaign performance against objectives and manage issues and 
roadblocks to ensure campaign objectives are delivered.  

• Collaborate with key ACF teams to design and implement campaign activities.  

• Manage contractors and volunteers.  

• Observe the safe working practices and as far as you are able, protect your own and 
others' health and safety. 
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KEY SELECTION CRITERIA 

Essential 

• Demonstrated experience in the business sector, or in role(s) with significant engagement 
with businesses.  

• Understanding of the Australian business landscape, and the levers to influence businesses 
decision-making and drive positive action. 

• Proven track record in designing and delivering strategies and tactics to win campaign 
outcomes. 

• Ability to analyse complex data and extract the relevant information.  

• Demonstrated experience building constructive, lasting relationships to achieve outcomes 
and manage stakeholders with competing priorities and interests.  

• Strong initiative and drive to find innovative solutions to roadblocks.  

• Ability to successfully manage multiple priorities. 

• Highly developed sense of ethics, confidentiality, and engendering trust and confidence 
among diverse stakeholders. 

Desirable  

• Tertiary qualifications in Finance, Economics, or another relevant field. 

• Knowledge of biodiversity conservation science and/or policy.  

• Experience as a media spokesperson.  

 
Work requirements 
 

• The position requires some interstate travel and out of hours work. 

 

 

 


