
 

Position Description 
Data and Business Intelligence Analyst 
 
REPORTING TO:        Head of Data and Technology  
WORK LOCATION:    Melbourne 
GRADE:                       Grade 6 
SALARY (FTE):            $96,542.67 salary + 10% superannuation 
STATUS:                      Permanent Full-time 
HOURS:                       37.5 hours per week (1.0 FTE) 
 

WHO WE ARE 

The Australian Conservation Foundation is Australia’s national environment organisation – over 
700,000 people, creating a world where forests, rivers, people and wildlife thrive.  For more than 50 
years, we’ve been protecting the web of life across our continent, from the Kimberley to the Reef 
and down the Great Dividing Range to Tasmania’s forests. 

We bring together people from community, government and business. Our supporters advocate 
against pollution and destruction, and for our living world.  We hold decision makers to account.  
We champion big ideas and find common ground with unlikely partners.  We are proudly 
independent, non-partisan and funded by donations from our supporters. 

THE ROLE 

The Data and Business Intelligence (BI) Analyst (Campaigns and Engagement) role is key to 
wrangling and mining our data estate into actionable insights that show progress towards strategic 
and tactical goals across ACF campaigns, mobilising, and engagement efforts. In short: we have a 
lot of data and want your help to get it into shape and use it to drive higher engagement with our 
supporters, and measurably amplify our positive outcomes for climate change and nature. 
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HOW THE ROLE CONTRIBUTES TO THE ORGANISATION 

The role sits within the Finance & Operations directorate, one of five directorates at ACF.  The FOPS 
team provides services and support to the whole organisation including finance, facilities, office 
admin, information technology and data analytics. 

Working consultatively with the Campaigns and Engagement Directorates, this role will respond to 
data requests, guide the Directorates to the optimal use of data to amplify ACF campaigns and 
outcomes, and uplift our overall data strategy to deliver analytics and reporting capability. 

COLLABORATIONS 

The Data & Business Intelligence Analyst reports into the Head of Technology and works within 
the EDDI team to develop the technology capability of ACF. This role also works closely with other 
directorates, providing insights and support to the Engagement and Campaigns teams. 

RESPONSIBILITIES 

• Working with the ACF Campaigns and Engagement directorates to evolve data requests, 
through an advocacy lens, into meaningful data sets, data-driven mobilising tactics, 
acquisition pipelines, actionable insights, dashboards, and reports  

• Enhancing the efficiency and integration of data flows from sources and tools across ACF’s 
programs, campaigns, and services 

• Championing various types of analysis where they are most applicable and impactful, e.g. 
quantitative analysis, sentiment, behavioural, graph 

• Challenging misguided use of data such as data without context, poor quality data, poorly 
defined data, or misrepresentation 

• Continuously improving the ACF data infrastructure throughout the stack of platforms, 
services, and tools 

• Complying with, improving, and promoting ACFs data governance, privacy and security 
standards 

• Seeking out systemic data issues that are or will prevent ACF from becoming a true data-
led organisation 

WHAT DOES HIGH PERFORMANCE LOOK LIKE? 

• Demonstrated effectiveness in using data to help ACF’s Campaign and Engagement teams 

to create data-driven strategies, make quality campaign decisions and solve practical 

organisational problems 

• Demonstrated improvement in data quality measures across ACF 

The performance of the Data and Business Intelligence (BI) Analyst (Campaigns and Engagement) 

will be evaluated through annual Performance Appraisals to be conducted by the Head of Data 
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and Technology, in consultation with the Directors of the Campaigns and Engagement 

Directorates. 

KEY SELECTION CRITERIA  

• Demonstrated experience using data and advanced analytics to drive supporter or 

customer engagement campaigns. 

• Demonstrated ability to wrangle data from across a growing data estate, integrate multiple 

datasets and platforms of varying sizes to deliver outcome 

• Previous experience working with CRMs and public-facing digital applications on diverse 

technology stacks, including cloud, will be advantageous. 

• Experience in the use of analytics and related tools (including Power BI) to interpret and 

translate data into actionable insights for various internal and external stakeholders. 

• Strong technical proficiency with SQL, Excel, Python, data analysis, modelling and data 

wrangling and cleansing. 

• Conversant with Azure IaaS and PaaS 

• Proven ability to work flexibly and adapt to the demands of multiple projects, while 

retaining a strong level of attention to detail 

 


