JOB DESCRIPTION 		 					                                               
	Job Title
	[bookmark: _GoBack]Senior Marketing Coordinator
	Division / Location
	Shared Services, Frenchs Forest

	Date
	Part Time (30 hours per week)
	Reporting to:
	Marketing & Communications Manager

	Role Summary
	Key areas of accountability include:
· Digital Campaigns & Communications
· Lead generation 
· Lead nurture
· Asset creation
· Internal communications
· Social media management 
· Analytics and marketing support
· Risk and Compliance
· Values and behaviour

	Reporting & Requirements
	· Reports to: Marketing & Communications Manager
· Direct Reports: Nil
· Member of: Shared Services
· Required to: Travel within Sydney occasionally



	Core accountabilities 

	Digital Campaigns & Communications 
· Creating lead generation and lead nurture campaigns 
· Creation, implementation and monitoring of paid lead generation campaigns
· Building and executing automated lead nurture sequences
· Manage creation of digital assets including photography and video to support key messages
· Manage development of new websites as well maintenance and updates of existing
· Email newsletters and other written content as required
· Champion marketing technology to internal stakeholders, ensuring they know how to leverage it across the sales funnel


	Social Media Management
· Create and produce engaging content across multiple brands and multiple channels
· Oversee day-to-day management of social media channels 
· Report and analyse social media performance to optimise for growth and engagement
· Assist the Marketing & Communications Manager in developing the social media strategy across all brands


	Analytics & Marketing Support
· Analyse and report to Marketing & Communications Manager on the effectiveness of campaigns and strategies, including strategic recommendations
· CRM management and maintenance
· Overview all marketing assets and ensure they are brand compliant
· Assist in budget management and invoice management
· Support in updating the marketing activities calendar
· Ad hoc support tasks for the Marketing & Communications Manager

	Risk and Compliance
· Work within the Fighting Chance Risk Management framework to effectively manage risks within your role
· Adhere to all health and safety policies and procedures of Fighting Chance and take all reasonable care that your actions or omissions do not impact on the health and safety of others.

	Values and Behaviour
● Promote and role model appropriate behaviour to support Fighting Chance’s culture, performance and brand 
● Actively support Fighting Chance’s commitment to the principles of diversity, inclusion and EEO 
● Constructively contribute and collaborate with all colleagues 
● Actively demonstrate the organisational values: 
● Our community is built on inclusiveness, equality and empowerment
● We approach everything we do with innovation and dynamism
● Our social enterprises will always be responsive, sustainable and excellent
● Our work will make a contribution and have impact
● Deliver high quality work that supports our operating environment 

	




	Core Competencies

	Qualifications and Experience
	· A relevant qualification and 5+ years experience in a marketing role
· Experience in building and executing lead generation campaigns (online and offline) including automated nurture sequences
· Extensive social media management experience 
· Experience in both B2B and B2C environments is highly desirable
· Experience with  social media scheduling tools, automation software and CRM management


	Skills and attributes
	· Demonstrated ability to create engaging, brand-aligned content for various channels including social media, website, email and print
· Practical knowledge of sales funnels , lead generation and automations  
· Execution and implementation of  various PPC channels including Facebook Ads, Google Display and LinkedIn
· Excellent project management and organisational skills with highly developed attention to detail
· Proven stakeholder management skills and the ability to constantly prioritise, work on the fly and deliver high quality work to deadline
· Ability to develop campaign metrics and report on success of campaigns 
· Keen eye for design
· Ability to work autonomously and as part of a team
· A passion for (and/or experience with) working with people with disability

	Other
	Required to: 
· Possess the right to work in Australia
· Possess a current unrestricted NSW driver's license; and
· Travel occasionally in Sydney, with willingness and ability to use own car for work purposes
· Possess or be willing to obtain a current satisfactory National Police Clearance Certificate and working with children check
· Be available and willing to work on weekends and evenings on occasion



This job description defines the broad responsibilities of this position which may change based on organisational need. 
