
 

 

 

 

Position Title: Communications and Marketing Coordinator  

Location: Hobart 

Reports to: Philanthropy and Engagement Manager 

 

Background: 

 

The Tasmanian Land Conservancy (TLC) is a for-purpose, environmental organisation that 

protects nature on private land. Since inception in 2001, we have grown to be one of the largest 

private landholders in Tasmania, currently employing 20 people. Our annual income of more 

than $2m is derived from philanthropy, grants and conservation business opportunities, and our 

vision is for Tasmania to be a global leader in nature conservation. 

 

The TLC values diversity and respects people, cultures and communities. We treat each other 

equally and fairly. Our culture fosters an environment of open and transparent communication 

where excellence is nurtured, inquiry encouraged and achievements celebrated. We are 

committed to providing an environment that empowers our staff to participate, learn and thrive. 

 

 

Scope of Position: 

The Communications and Marketing Coordinator operates within the Philanthropy and 

Engagement Team to ensure that the Tasmanian Land Conservancy has a visible profile both in 

Tasmania and nationally. The position is responsible for contributing to the expansion of the 

TLC supporter base through actively promoting TLC programs, activities and campaigns.  

 

https://tasland.org.au/


Specific duties include the management of content across the organisation’s communication 

tools, management of media campaigns, cultivation of media relations and contributing to 

development of TLC key messages. 

 

Responsibilities: 

1. Coordinate the TLC’s communication channels; including publications, newsletters, 

direct marketing material, social media and online materials.  

2. Manage media relationships and opportunities, including developing and distributing 

information as the TLC’s central point of all external media communication. 

3. Coordinate all TLC advertising and marketing ensuring consistency across TLC 

programs e.g. fundraising campaigns and Revolving Fund advertisements. 

4. Source, research, write and edit copy for key communication tools to promote the TLC’s 

scientific programs, philanthropy and engagement programs (e.g. fundraising campaign, 

events and volunteering opportunities). 

5. Manage and work with the TLC’s photographic and moving images contractors and 

volunteers to expand the TLC’s digital image library and advise on the use of 

photography and video imagery in communications.  

6. Manage all TLC social media messaging on Facebook, Twitter, Vimeo/YouTube and 

Instagram and advise on the use of new digital communications solutions as required 

7. Maintain records and report on media returns, including press coverage, advertising and 

social media. 

8. Maintain, update and enhance the TLC’s website as required.  

9. Seek new opportunities and pathways to tell the TLC story and reach new audiences. 

 

Skills and Experience 

 

Qualifications 

1. Tertiary qualification in communications, marketing or journalism or related employment 

experience 

2. Manual driver’s licence 

3. Current first aid certificate 

 

Experience 



1. High level of experience in writing, editing and proofing copy for a broad range of 

communications. 

2. Well-developed interpersonal skills with a proven ability to communicate and effectively 

engage with a broad range of people including supporters, donors, internal and external 

stakeholders and the general public to motivate and increase participation across TLC 

philanthropy and engagement programs. 

3. Highly organised and efficient time management skills. Ability to work across numerous 

projects simultaneously, prioritise workflow and meet deadlines.  

4. Experience in media liaison and existing networks within the media industry. 

5. Advanced knowledge of MS Office, knowledge of Adobe Creative Suite (particularly 

InDesign), experience in using database/contacts record management (experience in 

Salesforce CRM preferred). 

6. A demonstrated interest in the environment and particularly in practical nature 

conservation. 

 

Skills and Competencies (selection criteria) 

1. Ability to work to deadlines, including successfully prioritising and managing tasks 

2. Confidence in exploring, assessing and adopting new software and new social media 

opportunities 

3. High level written and verbal communication skills 

4. Ability to work effectively as a member of a small, highly skilled team  

5. Knowledge of fundraising and the not-for profit sector, particularly the differing 

communications needs of diverse audiences 

6. The ability to communicate positively with a broad range of people particularly those 

from a business background, those from an environmental background and people of 

high personal wealth  

7. Self-motivated and the ability to work independently and with initiative  

8. Ability to develop and give high quality presentations 

 

Position Type 

 

Part Time – 80% FTE 

 



 

 

Salary: 

A remuneration package including statutory superannuation is supplied with an annual salary 

range of $64,926 - $72,954 (pro rata) commensurate on qualifications and experience.  

 

 

 

Authorised by the TLC’s Chief Executive Officer. 

  

 

 

 

 

James Hattam  

Date: 28/06/2019 

 


